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American Muslim 360 (AM360)...where your intellect is respected and your voice protected. AM360 radio 

talk show hosts are some of the most visible leaders in the CWSC and have a special role in helping 

communicate the CWSC mission, vision and guiding principles. Talk show hosts are also in special CWSC 

positions of trust, fidelity and stewardship as they deliver weekly presentations in a public international 

forum to help inform, educate, inspire and encourage our listenership to not only be listeners, but to be 

active workers in service to humanity. 



 

‘O Allah: “Show us the Straight Way…the way of those upon whom You have bestowed Your  Grace…” 

Al-Qur’an, 1:6-7 
 

“Faithful believers are to each other as the bricks of a wall, supporting and reinforcing each other. So 

saying, the Prophet Muhammed clasped his hands by interlocking his fingers.” (Al-Bukhari) 

“We must define ourselves on paper, in print (mission statement, vision statement, by-laws, operating 

procedures, organizational structure, etc.) We need documents to hold ourselves in check. We've been too 

busy to do things properly, but we can't function any longer without the proper documentation. We are too 

big to continue without it… This is unfinished business. We must put what we should conform to on 

paper and in print.” —Imam W. Deen Mohammed (R)
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American Muslim 360 is a place where your intellect is respected and your voice protected. As an intelligentsia 

component of the Community Wide Shuraa Conference, Inc. or CWSC, we seek to be a broadcasting network where 

the group intellect in its broadest sense can learn about themselves and the world. We may hear differing 

viewpoints…even disagree with a point of view or coverage of a controversial topic; yet we can still listen, examine 

opposing opinion and then if necessary, even challenge the point of view in a respectful manner. For it is our ability 

to listen, learn, challenge and earnestly seek the common ground that enable us to remake the world. Thank you for 

being part of this group intellect. 

 
 

ABOUT THE HANDBOOK 
 

AM360 continues to evolve to a higher level of operational excellence. Its operating environment demands we  

adopt a codified set of policies, procedures, and even evolving philosophy as the #1 Islamic radio station in the 

nation operates in an increasingly complex legal, regulatory, ethical, technological, and journalistic environment 

serving an ever growing audience with a bigger corporate broadcasting team. 

 

Praise be to Allah (SWT), the foundation that our founder, Imam Thomas Abdul Salaam (RA), built along with his 

partner in business and marriage, Dr. A’isha Kareem, has not only given us the impetus to continue the vision that is 

now a shared community vision, but it continues to unfold for us still, great insight into building a powerful 

broadcast platform as part and parcel of a national working intelligentsia. 

 

Now the task falls to each of us to expand our comfort zones and our individual visions for the group vision and to 

appreciate the work of everyone playing vital roles in building a powerful community service tool that will serve  

our group intellect for generations to come by Allah’s (SWT) Will and Mercy. 

 

This Host-Producer Handbook represents yet another milestone in the evolution of AM360. All host-producers must 

read and adhere to the provisions in this Handbook. The term Host and Host-Producer are generally interchangeable 

as used in this Handbook and in actual practice, for the term Host-Producer denotes a required level of engineering 

skill and familiarity with the AM360 Broadcast Studio and related technologies. The hyphenated term also denotes 

an individual’s continuous commitment to learning and employing the best practices in broadcasting technique; a 

commitment to mastering new technologies introduced into the Studio; staying current on CWSC and AM360 

policies and operating guidelines; and lastly learning about and supporting the CWSC mission and vision. 
 

Hosts must be familiar with and apply the ethical principles and guidance herein. Persons with responsibilities in 

governance, departmental management, and committee operations must also understand and apply the Handbook in 

our operations. When in doubt about how this Handbook applies to you or a program in the AM360 line-up, consult 

directly with the AM360 Programming Manager or in his or her absence, the Station’s General Manager. 
 

From time-to-time this publication will be modified as circumstances warrant. Hosts and others will be notified via 

email of a modification or modified edition. Ensure you add info@cwsc.us to your approved sender’s list to prevent 

our emails from filtering into your spam or junk mail folder. 

 
Thank you for sharing in this vision…for helping remake the world. May Allah (SWT) guide us in our vision, and 

bless us in our work. 

mailto:info@cwsc.us
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MEMORANDUM FROM THE EXECUTIVE DIRECTOR CWSC 
 
 

With Allah’s Name, The Merciful Benefactor, The Merciful Redeemer 
 

“Let there arise out of you a band of people inviting to all that is good, and enjoining what is right, and forbidding what is 

wrong: they are the ones to attain felicity.” (Al-Quran, 3:104) 

 

“When a Muslim undertakes a task, he seeks to perfect it…The relationship of the believer with another believer is like (the 

bricks of) a building, each strengthens the other.” The Prophet (S) illustrated this by interlacing the fingers of both his hands. 

—from the Life Example the Prophet Muhammed (S) 

 

“Form alliances, firstly among yourselves, you are to form alliances, but we don’t stop there because we know the Prophet 

formed alliances with non-Muslims, this is his history…He formed alliances with non-Muslims. Principles protect us more 

than anything else…G-d’s guidance to us, the Qur’an (the teaching which directs our life), is to establish certain principles. So 

we can study the life of Prophet Muhammed…we can see his principles, what he stood for…so we can study that and we can 

use it to protect all of our interests including political and business interests; whatever it is. So this is not an easy task and 

cannot be left to Imams…This is a responsibility of all of us. The Imam leads prayer…he’s not supposed to teach economics, 

politics, etc. When the Jumah is over, you’re supposed to go back in those areas. So who is going to lead you? Your 

representatives…maybe it’s yourself, you’re going to lead yourself. Advancing life in community is our obligation…to support 

that and to lead if we can. All of us are obligated to support it [community]…All of us can’t lead, but all of us are obligated to 

support it…Leadership is in the resourceful people that represent the productive life of society…Work to build a better place 

for [ourselves], one that will benefit all people, regardless of race or religion…What we need in America as Muslims...we need 

what I asked our African American brothers to give us—an Intelligentsia and I'm telling you we could do wonders here in this 

country.” —Imam W. Deen Mohammed (RA) 
 

From: Executive Director 

 

Re: Building a National Resource Center for Community Development 

 

Thank you for volunteering with the Community Wide Shuraa Conference™ (CWSC) and for your commitment in 

helping build a National Resource Center for Community Development. 

 

The long term task before us is to build a national resource center to serve our group aspirations. And while one  
day, that might translate into a physical complex, the building I speak of is not based on brick and mortar, but upon 
a network of people like you and me, and upon our ability to effectively use relationships, knowledge and 
technologies to accomplish work. Allah (SWT) has blessed us to live in a new day where centralized physical 

structures and bureaucratic hierarchies are not necessary to accomplish work. CWSC aims to be a 21
st 

century 
organization ready to help remake the world. 

 

Some of the results of our efforts can be seen at what we call the CWSC Plaza and Town Hall at our website 

www.cwsc.us , on our social media pages, and at our broadcasting network American Muslim 360
®
 (am360.org), 

We encourage you to get to know the resources at the Town Hall including the CWSC Plaza. Network via the 

Model Communities National Resource Directory (MCNRD) or leave a message or idea that can complement the 

group effort. Call into AM360 and engage with the group intellect, email us, or leave a comment at (910) 317-0297. 

Most important, we hope you’ll be inspired to fulfill the pledge that comes with your registration and that is to be a 

passionate and committed contributor to helping remake our world. 

 

Although your Ansar will be assisting you, we’ve developed introductory information with key concepts, principles 

and answers to some common questions to help you come up to speed as quickly as possible in understanding how 

CWSC as a working national intelligentsia helps our Community, and how each of us fits into the “big picture.” 

Please retain this document. Much more information is available online at Muslim Town Hall Central. If you have 

additional questions, please contact your Ansar or email info@cwsc.us. 

http://www.cwsc.us/
http://www.cwsc.us/
mailto:info@cwsc.us
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Thank you for seeing and sharing the vision, and working to achieve model communities. The best is yet to 

come…Welcome aboard! 

 

As-Salaam-Alaikum. 

Your sister in this work, 

/s/ M. Nailah Abdullah 

CWSC Executive Director 
 

P.S. Be sure to review our Annual Progress Reports to help you understand more about the broader family of 

operations of which AM360 is a part. 

 
cc: All CWSC Board of Directors, Department Heads, Staff and Advisors, and all Volunteers and Affiliating Institutions 

https://cwsconline.wordpress.com/about/annual-report/
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MEMORANDUM FROM THE CHIEF EXECUTIVE OFFICER AM360 
 
 

With Allah’s Name, The Merciful Benefactor, The Merciful Redeemer 

 

“Allah grants wisdom to whom He pleaseth; And he to whom wisdom is granted receiveth indeed a benefit 

overflowing; But none will grasp the Message but men of understanding. The Holy Qur’an: Al Baqarah, 2: 269 

 

Jazakallah Khair - to the whole of the American Muslim 360 (AM360) host family, including hosts, staff and 

engineers, programming and general manager, the AM360 Strategic Planning Committee, the CWSC Executive 

Director and Board of Directors. We are grateful for the corporate governance of the Community Wide Shuraa 

Conference (CWSC), led by our Executive Director M. Nailah Abdullah. Because of our team,  we’re able to bring 

to our communities quality programming and initiatives via a shared freedom space where our intellects are 

respected and our voices protected. 

 
AM360 and CWSC have given me a great honor with my appointment as the Chief Executive Officer (CEO) of the 

AM360 Broadcasting Division and as a senior advisor to the CWSC Board of Directors. The responsibility of CEO 

carries a weighty charge for accountability and for maximizing the capability and value of our broadcasting 

network, while helping us reach the highest level of service and quality. “On no soul does Allah place a burden 

greater than it can bear; it gets every good that it earns, and it suffers every ill that it earns.” Q, 2: 286 

 

As AM360 CEO, I have made a promise to fulfill this leadership role, to the best of my ability with Allah’s (SWT) 

Help. The work takes dedication and faith, foremost, and I pledge to struggle to my utmost whether lightly or 

heavily equipped, for Allah (SWT) knows best. 

 

While in the responsibility as CEO, I will be particularly concerned with the following: 

 

1) Owning and Advancing the Vision; 

2) Providing Proper Resources; 

3) Overseeing and Delivering the Company’s Products; 

4) Programming Quality Assurance & Improvement; 

5) Growing Our Audience; 

6) Synergy with our parent and managing corporation and board of directors; 

7) Making Overall Good Stewardship & Governance Decisions; and 
8) Building the Culture to establish shared attitudes, goals, behavior and values, that characterize our AM360 

broadcasting mantra and offer the optimal support and customer service to all stakeholders including our 

audience, staff, hosts, and advisors. 
 

As the Chief Executive Officer, I will seek to demonstrate that teamwork makes the dream work. I believe one of 

the most satisfying elements of working at AM360, is that we’re able to communicate and get a consensus on 

important ideas within the framework of Shuraa Baynahum, which forms the foundation of our culture and 

distinguishes us as one of several intelligentsia components governed by CWSC, our parent corporation. 

 

Teamwork is essential to fulfilling our vision and mission. I want to hear about our product (stimulating 

programming) and receive feedback on the AM360 culture from all stakeholders. We need the best ideas. As CEO,  

I need to understand the challenges we face, while seeking to capture the opinion of our most important stakeholder, 

the AM360 listenership. I want to create openness for sharing through process improvement teams for all hosts 

which provides a pathway for unlocking the potential of this shared freedom space and our group intellect. 

 

The Programming Manager along with the Host Education and Development Manager will schedule regular 

opportunities for technical or other training, as well as receive and disseminate important information related to our 

strategic vision and operations or information critical to a particular evolution such as a major public service or 
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fundraising campaign. Your active engagement is critical and expected, so we can ensure all are on the same page 

for implementation or execution and that we’re providing the highest service level to our listenership. If we believe 

performance is being affected by a poor attendance record at host education and development sessions, or 

performance issues arise from other causes, we will take corrective action as required including quality assurance 

training or even rescission of host broadcasting privileges. 

 

While we’re blessed to have our current host lineup, AM360 will seek continuous improvement with respect to 

diversity among our host and staff, and in the programming categories offered. We also seek to broaden the group 

intellect by welcoming shared voices from among a multi-cultural Muslim community and other faith-based 

communities domestically and internationally. Our ultimate purpose is to remake our world using our technical, 

intellectual, and spiritual gifts that Allah (SWT) avails us. 

 

The specific shows and range of programming offered or approved at AM360 are based on inputs from our  

listeners, hosts, staff or other resources with senior management (CEO, General Manager and Programming 

Manager) final approval. 

 
“The Truth (comes) from thy Lord alone; So be not of those who doubt.” Q:3, 60 

 

We should all want for our AM360 listeners to have a true “group intellect experience” tuning into AM360; an 

experience in which the listener feels as though he or she is connected with others and can, if given the opportunity, 

help remake the world. 

 

Because we’re connected as an intelligentsia component inside CWSC, we have the unique ability to potentially  

turn passive listeners or commenters into active workers seeking to help resolve the very problem they are intently 

listening to or passionately commenting on. As a host or engineer, you have a unique opportunity to invite listeners 

to not only engage in dialogue, but to roll up their sleeves and take the next step, for while it is true that words can 

make people, it nevertheless will take committed and dedicated people to remake the world. 

 
“When A Muslim strives to do a task, they strive to perfect it” Prophet Muhammed (SAW) 

 

As a host, it is critical that you take the time to familiarize yourself with all the other intelligentsia components and 

how AM360 and those components are integrated including the CWSC Speakers Bureau, the Model Communities 

National Resource Directory (MCNRD) and human resource network, MAP (Muslim American Pioneer) college 

scholarship and historical preservation program and other components of our parent corporation, CWSC. 

References such as the CWSC Participant Information Guide and CWSC Orientation for Volunteers, and other 

volunteer welcome materials as well as the CWSC website provide valuable guidance and helpful information. 

 

It takes many dedicated persons to produce live shows, manage our podcasts (archives), maintain quality assurance, 

execute corporate sponsorship, advertising and believer-supported funding, along with the goal of continually 

improving and growing our listenership; we’re glad you’re a part of the AM360 and CWSC family in helping to 

remake the world. 

 

I thank you for your committed service and for being a part of the Team. Get ready to make history, as we remake 

the world. 

 

Blessings always, 

 

As-Salaam-Alaikum. 

 

Latifah Hameen  
CEO, American Muslim 360

®  

Advisor to CWSC
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THE CWSC MISSION AND VISION 

 

CWSC is inspired by the visionary leadership of the late Imam Dr. W. Deen Mohammed (RA) and his proposition 

that our communities need a studious group of persons or an intelligentsia studying our history and circumstances 

and envisioning a brighter future for succeeding generations to live better in America. In 1999, an important step 

was taken to fulfill the shared vision of structuring an intelligentsia with a national think tank capable of serving  

first our community’s and then eventually national and global interests. 

 

That pioneering effort made in the late 90’s demonstrated there was not only a strong desire, but just as important, a 

capability for individuals to work together in helping to fulfill the model community vision. Just as in 1999, a 

dedicated group of persons out of concern for their community convened again in North Carolina in 2013 at the 

invitation of American Muslim 360; and so began an earnest effort to bring into existence a vision too long 

deferred―a national intelligentsia leveraging our group intellect for the benefit of our total community life. 

 

Updated in the 21st century with advanced concepts that make use of new technologies and an integrated approach 

to Shuraa Baynahum that recognizes everyone who wishes to, should have an opportunity to contribute, CWSC has 

brought the intelligentsia model to a new level of operational excellence. The design and incorporation of an open 

source Model Communities National Resource Directory (MCNRD) and broadcasting network are powerful 

additions to the intelligentsia and think tank model Imam Mohammed envisioned. 

 

Today, CWSC is a passionate and committed body of volunteers and consultants using their faith, education, 

training, and life experience to help communities achieve their full potential. CWSC believes that strengthening the 

community results from strengthening each masjid, school, civic and other institution committed to helping 

materialize the best of our group aspirations. 

 

To learn more about AM360’s parent and managing corporation, see the About Us, What We Do, Town Hall  menue 

tabs, and our Organizing Documents on the CWSC website. 

 

 

MISSION 
 

To realize our model community vision by operating as a national intelligentsia, think tank and national resource 

and broadcasting network researching, designing, publishing and implementing solutions that enhance goal 

achievement in all aspects of our community life. 

 
 

VISION 

 

To remake our world into a better place by unleashing and harnessing the full capacity inherent in the group 

intellect. 

 
 

ON THE AM360 MISSION AND VISION 

 

AM360 is the broadcasting arm of CWSC and is one of several integrated intelligentsia components serving the 

American Muslim community and beyond that include the: 
 

1) Model Communities National Resource Directory (MCNRD) and Network; 

2) National Think Tank & Clearing House; 

3) National Speakers Bureau; 
4) National Scholarship Administration & Cultural / Historical Preservation Program; 

https://cwsconline.wordpress.com/organizing-documents/
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5) Leadership Development & Internship Programs; 

6) Technical Learning Labs; 

7) Technical Consulting Support Services; 

8) National Leadership Advisory Council; 

9) CWSC Roundtable; 

10) CWSC Townhall website (including CWSC’s Online Store). 
 

AM360 promotes the mission, vision and agenda of CWSC to help our community’s group intellect remake the 

world by unleashing and harnessing the full capacity of the group intellect in a respectful atmosphere of Shuraa 

Baynahum. 
 

Undergirding the AM360 foundation is a commitment to be a major platform for the leadership, commentary and 

appreciation for the lifework and mission of Imam Dr. W. Deen Mohammed as a religious and social reformer, 

humanitarian, scholar and community leader. 

 

The station will also keep prominent the voice and ideas of its founder Thomas Abdul Salaam who worked 

tirelessly to establish and grow the institution to become the #1 Islamic radio station in the nation. Thomas’ 

understanding of the exhortations of Imam Mohammed to establish, with a sense of urgency, a national working 

American Muslim Intelligentsia, enabled him to make the “connections” that today link us as interdependent 

thinkers and contributors in a national group intellect. 

 

AM360 strives to be a primary infrastructure and network to connect believers anywhere who share our model 

community values to impart and exchange ideas for personal and community development through dialogue and to 

go to the next step of actualizing those ideas by connecting believers to other CWSC intelligentsia components. 

 

AM360 is also a boundaryless Town Hall for dialogue with the widest group intellect including our brethren of 

other faith communities working to serve all citizens who want to help remake our world into a better place for all.  

 
 

VISION 

 

To create the shared freedom space where one’s intellect is respected and voice protected, via the highest quality 

broadcasting medium, best programming and top qualified personnel…helping to connect and encourage the widest 

group intellect to exchange ideas, engage in intellectual exertion and apply Qur’anic-based problem solving across 

all societal concerns including education, business, government and culture. 

 
 

MISSION 

 

To help remake the world by serving as a major American Muslim intelligentsia media, information and network 

center delivering high quality digital and broadcast content that informs, educates, stimulates and entertains 

according to the best of our model community aspirations. 

 
 

GUIDING PRINCIPLES AND CORE VALUES 

 

Our ethics shall be in accord with the Qur’an and the life example of Prophet Muhammed (peace be upon him). Our 

leadership legacy in Imam W. Deen Mohammed (R), serves as a contemporary example of the application of  

Qur’an and the life example of Prophet Muhammed (peace be upon him). 
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Five core values support the guiding principles for our work at AM360: respect for the group intellect; reliance on 

mutual consultation; Qur’anic-based support and problem solving; continuous improvement; and service to the 

believers. 

 
 

HISTORY OF AMERICAN MUSLIM 36O RADIO 

 

‘O Allah, our brother, Thomas Abdul-Salaam, comes to You leaving behind his deeds, his family and his home; 

accept the best of his deeds, give him a better family and a better home. Expand his grave for him and provide a 

light in his grave. Do not let his grave be a trial for him beyond what he can bear, and do not let his death be a trial 

for us beyond what we can bear. Forgive his sins and admit him to Paradise. Ameen. 

 

American Muslim 360 completed its first five-year tenure under the direct supervision of its visionary co-founder, 

Thomas Abdul-Salaam until his demise in 2014. Thomas shared his vision with his business and marriage partner, 

Dr. A’isha Kareem. As founder of both AM360 and Community Wide Shuraa Conference (CWSC), Thomas left us 

a twin legacy of faith, commitment and service to the American Muslim communities and beyond. 

 

AM360 became a legend in its own time! The broadcasting duo of Thomas and A’isha would create a 

communication revolution for American Muslims via new internet technologies combined with a programming 

format that catered to a growing and empowered Muslim group intellect. 

 

Concern for community ran parallel to Thomas’ interest in radio broadcasting. For both Thomas and A’isha,  

AM360 was a culmination of long-standing contemplation about the concern for sustainability and progress of the 

American Muslim vision for model communities as articulated by Imam W. D. Mohammad. Thomas and A’isha 

regularly traveled to national conventions and other community activities. Despite the shared identity they 

witnessed among event participants, Thomas and Aisha saw the need for a national communication network to  

serve as a townhall for the group intellect; both broadcasters were seeking ways the community could share new 

ideas and concerns, educate ourselves and others, and strengthen our relationships…such aspirations dominated the 

couple’s thoughts and conversations. 

 

In 2009, the pair traveled to Atlanta, Georgia to participate in a Media Conference sponsored by the Atlanta Masjid. 

The result of the conference was the formation of the Muslim American Media Alliance (MAMA), a consortium of 

print, digital, traditional and new media that together could forge new communications possibilities for Muslims in 

America. 

 

In their day-to-day work, Thomas and A’isha had gained a reputation in their local communities as outspoken  

voices for the rights of some of the most vulnerable citizens in society; they wanted very much to fuse their social 

justice experience and interest in communication to help build capacity for realizing the domestic and global 

programs and initiatives of Imam W.D. Mohammed. They also knew such grand aims would come with the normal 

challenges and opposition that accompanies evolution and had predicted some intrinsic ‘pushback’ would occur, 

especially since they were not nationally recognized leaders. Some of their apprehensions proved correct as they 

moved to establish a reliable barometer for assessing the group intellect sentiment for the purpose of finding a way 

forward following the passing of Imam W. Deen Mohammed. Yet, by Allah’s (SWT) leave, the couple’s supporters 

far outnumbered the naysayers, and in August 2009, AM360 went live on air as a radio station. 

 

AM360 launched with Thomas Abdul-Salaam as Executive Producer and Marketer and A’isha Kareem as CEO. 

One of A’isha’s first corporate decisions was to dedicate Wednesdays as Women Empowerment Broadcasting and 

Youth 360 International Newscasting. The early years as expected were difficult with very early starting days and 

late nights that ran again into early days to sustain the new start up station. But the couple stayed the course  

growing steady through 2011. 
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2012 was a watershed year as Thomas and A’isha crisscrossed the country to promote AM360’s national annual 

programming theme ‘The Year of the Qur’an,’ 1433/2012. Armed with boxes and boxes of emblematic T-shirts 

emblazoned, with ‘The Year of the Qur’an’ and featuring the bright red, white and blue AM360 logo and silhouette 

of the Quran along with sponsors’ names including famacopublishers.com, muslimjournal.net, fitmuslimah.com, 

Rasool in Miami, newmedina.com, myhalalkitchen.com, WMP Scholarship, Imam Yahya Abdullah, Aisha B. 

Hussain, Imam Faheem Shuaibe, and Muslim American Media Alliance. 

 

On the road, Thomas and A’isha met their audience face-to-face as they visited Islamic centers, mosques and 

masajid distributing pluggers, business cards and T-shirts. Many days and thousands of miles later, both Muslims 

and non-Muslims were donned in AM360 T-shirts as the husband and wife team thanked the community folks for 

their hot meals, cold drinks, warm hearts and for ‘keeping AM360’s lights on’ during this special ‘Year of the 

Qur’an’ campaign. Beginning from the west coast, the turn around and targeted rest point was inside of the ‘pearly’ 

gates of New Medinah, Mississippi, under the loving care of Imam Alvin and the late Sister Rosa. 

 
“Virtue does not consist in whether you face towards the East or the West, virtue means believing in G-d, 
the Last Day, the angels, the Book and the prophets; the virtuous are those who, despite their love for it, 
give away their wealth to their relatives and to orphans and the very poor, and to travelers and those who 
ask (for charity), and to set slaves free, and who attend to their prayers and pay the alms, and who keep 
their pledges when they make them, and show patience in hardship and adversity, and in times of distress. 
Such are the true believers; and such are the G-d-fearing. Q., 2:177. 

 
It didn’t take long after leaving New Medina, that AM360 became the most popular, most listened to Islamic 

oriented radio station on the internet. Thomas’ and A’isha’s work, dedication, unyielding commitment, love  for 

their community and their Creator had paid off. They had now formed a team of dedicated hosts and a loyal  

national audience. 

 

AM360 continued to distinguish itself as a special broadcasting network, with morning edition shows that offered 

Qur’anic analysis of the language of Imam Mohammed, Muslim DJs and Hip Hoppers and Wednesdays’ Women 

featuring the Status of Women hosted by A’isha, and The Pearls of Women and Women Inside. 

 

Each broadcasting season also featured the Annual Ramadan Qur’anic Reading, with some premier participants 

including Sis Ni’mat Shahid and Brother Saleem that further increased the listenership and along with our 

community’s pride and solidarity. The radio programs and host participation ranged from the arts and finance, to 

education, politics and Islamic History. 

 

The advent of AM360 evening edition programming expanded broadcasting hours and enhanced services for our 

senior pioneers, the sick and disabled or others who found it difficult to be present in the musella on Fridays for the 

Salatul Jumah. From the onset of Jumah Prayer Services to June 2015, Sister Irma Syed, single-handedly, 

coordinated the Friday Jumah by booking masajid two to three months in advance. She was the consummate 

professional, helping to put the ‘family’ in AM360’s culture. Irma resigned with the introduction of the Share- 

Your-Jumah automated platform at the CWSC website; now institutions can register a Jumah broadcasting day 

online. Sister Irma’s passionate and dedicated service will always be deeply appreciated. 

 

Moreover, through the PM edition, Islamic information and Muslim ahdab was enlarged and brought onto the 

AM360 stage by some of our national distinguished scholars from diverse Muslim Associations. The line-up was 

impressive and read like a Who’s Who in Al-Islam on AM360 including Faheem Shuiabe, Amadou Shakoor, Yahya 

Abdullah, Qasim Ahmed, Fatima Omar, Wazir Ali, Benjamin Bilal, Dr. Adel J. Nurriddin, and Salim Mu’min.  

 

The goal of AM360 to create the first Islamic Muslim focused 24/7 hosted internet radio, was fast becoming a 

reality. Now, the broadcasting has grown up to be ‘large and in charge.’ 
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In late 2012, the growth and prominence of AM360 was evident when a media research report recognized AM360, 

together with Azizah Magazine, for their media eminence and critical role they serve inside of their national 

communities. 

 

AM360’s dawah effort is a Movement! Thomas’ AM360 mantra “Where your intellect is respected and your voice 

protected” is now a well recognized tagline embodying AM360’s commitment to protecting freedom of speech and 

thought. AM360 is now a vital component in our diverse Muslim intelligentsia and represents a milestone in the 

development of both the national and international Muslim media platform. 

 

During his years of service to multiple communities, Thomas was inspired to write two books, “ABC’s of Life 

Enrichment” and “The Power 2 B U. Both books can be purchased through famacopublishers at www.cwsc.us He, 

also, authored “I Want My Life Back” (Life Back), a cognitive behavior manual for inmates in the criminal justice 

system and available through amazon.com. 

 

With CWSC and AM360, Thomas gave us a blue print for success. We will continue building on the foundation of 

Shuraa Baynahum that he ardently supported, to continue guiding both CWSC and AM360 to be the premier  

models of service and excellence, he envisioned. 

 

Brother Thomas passed away peacefully in his home, on March 2, 2015, with his wife and business partner at his 

side, together with other family members. His gravesite is in the Islamic Cemetery in Lodi, California. The final 

rites for his jinnazah included military honors and the presentation of the national ensign to A’isha in recognition of 

Thomas’ honorable service in the United States Air Force. The moving ceremony and week-long on-air national 

broadcasts marked with tributes and eulogy were indeed his final khutbah. 
 

Today, Thomas’s voice remains a powerful part of AM360’s broadcasts and his ideals continue to shape CWSC’s 

vision in building a national working intelligentsia. The visionary founder and leader was honored posthumously in 

February 2016 when the CWSC established its third national scholarship with the Twin Servant of Peace Excellence 

in Broadcasting & Communications College Scholarship open to students of all faiths and with the goal to inspire a 

new generation of broadcasters, journalists and authors to think big, just as Thomas did...to help remake the world. 

In May 2018, the Board of Director in consultation with Dr. A’isha Kareem unanimously selected August 28 as 

CWSC Founder’s Day to honor annually the life achievements and leadership legacy of Imam Thomas Abdul 

Salaaam. 

 

Thank you for being a part of this great legacy. 

 
 

RADIO NETWORK DESCRIPTION 

 

The American Muslim360 (AM360) Radio Network is about Al-Islam and being an American Muslim citizen. 

American Muslims are a socially conscious community, forming the most racially diverse, faith-based community 

in America and are urgently working to more effectively impact the national and international dialogue, not only on 

the image of Islam and Muslims, but on every major issue of our day. 

 

We offer opportunities to educate, inform and entertain with wholesome programming that serves the best of our 

Community's aspirations. We invite our audience to be actively engaged listeners and contributors to this powerful 

group intellect. Prospective hosts or others interested in broadcasting opportunities can connect with the General 

Manager at info@cwsc.us. 

 

While faith is a common thread running through all our programming, our current and projected line-up can be 

captured in five main categories that include: news and public affairs; cultural programming; documentary or 

historic presentations; magazine; and religious programming including interfaith and intrafaith purposeful dialogue. 

http://www.cwsc.us/
http://www.cwsc.us/
http://www.cwsc.us/
mailto:info@cwsc.us
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AM360 is believer supported radio and depends on its audience, corporate sponsors and underwriters for its 

financial strength. All are invited to help us in our mission by making a tax deductible contribution at cwsc.us. 

Corporate sponsors are invited to reach one of the largest national Muslim audiences in America. For more 

information on how to advertise your event or organization or to become an AM360 corporate sponsor, email 

info@cwsc.us. 

 

Views expressed on American Muslim 360 by hosts or guests are their own and not necessarily the official position 

of AM360 or its parent and managing corporation, the Community Wide Shuraa Conference, Inc. (CWSC). AM360 

content is intended as a community service and is not designed to provide specific and personal medical, financial, 

legal, counseling, or other professional advice and no liability shall extend to hosts, AM360, or CWSC. We 

encourage listeners to consult an advisor for their specific circumstance. 

 
 

PURPOSES OF AM360 BROADCASTING 

 

The purposes of the AM360 Broadcasting Network as ratified by the Board of Directors include serving as the 

official communication arm of the CWSC in espousing its mission, vision and agenda and serving to: 

 

 Provide daily Islamic media production consistent with and reflecting the highest standards of our faith and 

broadcast journalism. 
 

 Provide as much as possible, real-time coverage of community and broader events, issues and ideas of 

interest to our listenership, marked by high content programming and community affairs programs, 

especially for communities of color that have been historically marginalized or disenfranchised. 

 

 Produce cultural programs that both inform and entertain. 

 

 Provide widest access to the intellectual and cultural resources of our group intellect through the medium of 

telephone and the internet. 
 

 Broadcast the weekly Salatul Jumah from the widest group intellect as a high priority public service to the 

most vulnerable amongst our listenership who cannot be present in a musella on Fridays. 
 

 Connect our group intellect in a virtual town hall and encourage not only engagement with others through 

dialogue, but to encourage actual collective team work on real solutions via the Model Communities 

National Resource Directory (MCNRD) to the complex issues facing our communities. 
 

 Connect the American Muslim Intelligentsia with itself to help strengthen our community’s capacity to do 

good, while connecting also with other faith communities and the broader public via a national and 

international media platform that combats violent religious extremism, distortions of our faith, and 

Islamophobia. 

 
 

GOVERNANCE 

 

The AM360 CEO aided by the Station’s General Manager, Programming Manager, and the Strategic Planning 

Committee, along with CWSC’s Executive Director, and the CWSC Board of Directors, provide the strategic vision 

and plan for AM360. These leaders also promulgate policy and ensure the long term financial strength of AM360 

along with other intelligentsia operations. The executive director and board charter the AM360 Strategic Planning 

Committee that is led by the AM360 CEO. The Strategic Planning Committee, comprised of leaders from various 

AM360 and CWSC departments, hosts, advisors and listeners, provides valuable AM360 strategic planning support 

and tactical execution assistance to the Board of Directors on issues as diverse as fundraising to policy formulation. 

http://www.cwsc.us/
http://www.cwsc.us/
mailto:info@cwsc.us
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MANAGEMENT 

 

Daily management of the AM360 broadcast network is accomplished by the management team consisting of the 

chief executive officer, general manager, programming manager, crew and team or department leaders, engineers, 

and others who help broadcast, troubleshoot technical issues, monitor production and quality assurance and assist 

hosts with training and development, regular and special broadcasting schedules and other operational issues. The 

CWSC Executive Director is not ordinarily part of the daily management team. 

 
 

QUALITY ASSURANCE AND CONTINUOUS IMPROVEMENT 
 

Management and governance will institute policies to maintain a desired level of broadcasting quality, while  

seeking continuous improvement. All hosts shall encourage our listenership to provide their inputs on station 

operations including criticisms, accolades, new programming ideas and comments for improving our service and 

content at info@cwsc.us or (910) 317-0297. New programming suggestions can also be submitted online. AM360 

has an ongoing Quality Assurance Review program to assist every host and the Network continually improve. 

 
 

GENERAL COMMUNICATION INCLUDING WITH CWSC EXECUTIVE DIRECTOR AND BOARD 

 

AM360 personnel have engineers, broadcasting crew and departmental team leaders, the programming manager, 

and general manager in their communication channel and shall seek to resolve any matter first with the nearest level 

of AM360 staff and management before contacting the AM360 CEO, the CWSC Executive Director or the Board of 

Directors. 

 

To allow for effective communication, the following is prescribed: Questions on or recommended changes to 

AM360 policy are to be directed to the closest level of leadership first for review and/or resolution. The closest level 

of leadership shall seek to resolve an issue at his or her level. If the issue requires referral to another level in the 

discretion of the office holder or upon a requester asking for referral to another level, the leader will refer the matter 

on to the next level of leadership and communicate a prospective date for a response to the requester. 

 

Unless otherwise directed, communications shall respect the requisite privacy or confidentiality of deliberations on  

a matter by including only the email address of the leader directly appointed responsibility for a matter, and the 

email address of the requester seeking policy clarification or offering policy recommendation. 

 
 

HOST STATUS 

 

All AM360 hosts are volunteers under the CWSC Volunteer Agreement and are not employees, independent 

contractors, or officers of AM360 or its parent and managing corporation. Effective October, 2015, any person 

wishing to be considered as a host must first register as a volunteer with the CWSC. All persons appointed hosts 

prior to October 2015, but have not registered as volunteers with CWSC, are CWSC volunteers effective upon 

publication of this Handbook; continued performance as an AM360 host is acceptance of the CWSC Volunteer 

Agreement and all provisions of this Handbook. The CWSC Volunteer Agreement supersedes any prior 

relationships or agreements with AM360. Advice persons interested in hosting to email us or apply online here. 

 

All hosts shall register in the Model Communities National Resource Directory (MCNRD), so our entire group 

intellect is aware of the knowledge, skills, and experience a host brings to the table of Shuraa Baynahum and 

conversely so hosts will be aware of the range of talented persons that can serve as subject matter experts on-air. 

Hosts may select broadcasting as a volunteer category when registering. 

mailto:cwsconline@gmail.com
https://cwsconline.wordpress.com/propose-a-new-program-or-show-for-am360/
https://cwsc.us/am360-broadcasting-quality-assurance-review/
https://cwsconline.files.wordpress.com/2015/10/cwsc-volunteer-agreement.pdf
https://cwsconline.wordpress.com/communications-center-application/
https://cwsconline.wordpress.com/lets-build-our-community/
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YOUR CONTACT INFORMATION AND STATION COMMUNICATION STANDARDS 

 

Hosts are responsible for updating their email, telephone, city and state with AM360 and CWSC at info@cwsc.us 

and with their Crew Leader and the AM360 Programming Manager. Email is the primary communication 

method inside CWSC and AM360. Hosts are required to check for CWSC AM360 emails every 24-48 hours. 

We may also text or telephone you. In any event, respond (if needed) without delay as quickly as possible. Hosts are 

highly encouraged to email publicity head shots for promotion. Publicly available photos may also be used by 

AM360 for promotion. Actionable emails requiring that Hosts send a “RECEIVED” reply will bear the  

subject line: AM360 TEAM BULLETIN. Team Bulletin Archive is available online here and is accessible with 

your identical password used for the AM360 Studio. 

 

AM360 STUDIO AND OTHER PASSWORDS 

 

Passwords are managed by the AM360 Programming Manager and / or Station Manager and maybe delegated to the 

custody and maintenance of the AM360 Chief Engineer. Passwords are periodically changed. Under no 

circumstances shall a Host divulge his or her password to another person including another AM360 Host. For 

password assistance, please contact the Programming Manager. 

 

COMPORTMENT AS PUBLIC FIGURES AND AM360 AND CWSC AMBASSADORS 

 

When appearing on other media outlets or public venues, AM360 hosts conduct themselves in accordance with 

AM360’s and CWSC’s standards of ethical behavior. In other words, conduct yourself with the same comportment 

as you would when broadcasting. 

 

If you’re making comments in a public venue as a result of your hosting relationship, then it’s wise to ensure your 

audience knows if you’re stating a personal opinion, especially on a controversial matter, that you’re not 

representing CWSC or AM360. It is also okay to remember two powerful words—“no comment.” Don’t be 

careless. Sometimes it’s appropriate to keep your opinions to yourself. Imagine what you say or write landing in a 

story or in some prominent newspaper, and imagine the damage that it could cause you and/or AM360. 

 

We’re careful in expressing personal opinions in public appearances outside of AM360 — just as we would on our 

own broadcasts. If we are part of a panel discussion or a current events roundup and are asked what we think about 

an issue, what we think a politician should do or what is likely to happen next, we give answers that are based on 

solid information, not merely opinion, and you should consider, especially if invited as a result of your AM360 role, 

making the disclaimer that your view is your own and does not reflect the view of AM360. 

 

We avoid speaking to groups where the appearance itself might put into question our integrity. This includes 

situations where our appearance may seem to endorse the agenda of a group or organization, as well as participation 

in some political debates and forums where the sponsoring groups or other participants are identified with a 

particular perspective on an issue. 

 

Hosts (and designated recurring guests or syndicated hosts in an agreement with the Network) shall not engage in 

any action or conduct whether orally or in writing that tends to disparage, undermine, demean, attack or otherwise 

harm the reputation or image of AM360 or its parent and managing corporation, CWSC or any of its officers, 

leadership, or its management. 

 
 

MORALS CLAUSE 

 

A host shall conduct himself or herself with due regard to the best established conventions and morals. Hosts shall 

not, either while rendering services to AM360 or CWSC or in his private life, commit, an offense involving moral 

turpitude under Federal, state or local laws or ordinances. The host shall not do or commit any act or thing that will 

mailto:cwsconline@gmail.com
https://cwsc.us/am360-team-bulletins-archive/
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tend to degrade himself in society or bring himself into public hatred, public disrepute, contempt, scorn, or ridicule, 

or that will tend to shock, insult or offend the community or public morals or decency or which might tend to reflect 

unfavorably on AM360 or CWSC. 

 
 

KEEPING THE STATION AND OUR LISTENERSHIP FIRST 

 

High-quality programming and broadcasting will always be the best way to promote AM360. As part of a host’s 

duties, AM360 hosts support promotional activities or events to financially secure the station including supporting 

coordinated fund drives, listener support spots for station audience-building initiatives. All of us together promote 

and encourage support for AM360 and CWSC including actively engaging in periodic station telethons. 

 

Incessant personal promotion or redirecting the AM360 listenership to any other sight or another call-in number for 

an AM360 program is prohibited, except via the A Broadcasting Team Remaking the World page. Hosts are 

allowed to direct persons to their business or personal page using the aforementioned page and are instructed to  

send in the link to their site so AM360 can embed the link on the host’s photo. Send link to info@cwsc.us. 

 

All hosts are highly encouraged to submit photos and bios for inclusion on the Broadcasting Team page. 

 
 

OUR UNIQUE ABILITY TO MOVE FROM DIALOGUE TO ACTIVE PROBLEM SOLVING 

 

Inviting Engagement in Actual Problem Solving…AM360 as part of a family of CWSC intelligentsia components, 

provides an unprecedented capability no other broadcasting platform offers. We can engage listeners in dialogue on 

the issues of the day, but we have the ability to go a step further and encourage listeners to network with one  

another in not just talking about the problems we face and opportunities that present, but actually networking with 

one another on solutions. 

 

Hosts are to encourage our listenership to register in the MCNRD to identify and work with others who care just as 

passionately about an issue being discussed on-air; it is this seamless relationship and integration within our 

intelligentsia family that will allow us to unleash and harness the full capacity of our group intellect and with a  

sense of urgency, remake the world. 

 

PSAs will supplement host reminders that although the dialogue comes first because ‘words make people,’ it will 

ultimately take dedicated and committed people to do the work of actually remaking the world. At the beginning oe 

end of a broadcast or program, listeners are to be encouraged to register their knowledge, skills, and abilities at 

www.cwsc.us. 

 

Moving On-Air Dialogue to An Off-Air Forum…From time-to-time, a topic can generate significant dialogue and 

opportunities to engage believers with the specific knowledge and skills to further dialogue on the matter more 

intensively and with a focus on resolving the matter. AM360 has the ability via another CWSC intelligentsia 

component, to move dialogue into a CWSC Learning Lab or a national teleconference forum that allows for more 

extended dialogue and panel discussions unhampered by limited broadcasting hours or a tight programming 

schedule. Learning Labs are sponsored and publicized by CWSC and tend to be more technical how-to-do 

presentations or discussions. Click here to utilize the CWSC Learning Lab. 

 

Extending Our Voice and Intellect Into the Four Birds of Society…AM360 hosts, as experienced public speakers 

and presenters, are especially invited to be part of the CWSC National Speakers Bureau, another intelligentsia 

component responsible for taking our voices and intellects deep into the influence centers of the broader society. 

 

Everyday our fellow Americans are bombarded with negative images or stereotypes about Islam and Muslims. 

https://cwsconline.wordpress.com/a-broadcasting-team-remaking-the-world-2/
mailto:info@cwsc.us
http://www.cwsc.us/
https://cwsconline.wordpress.com/cwsc-learning-lab-request/
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Too many negative images of Muslims and Al-Islam go unchallenged. Moreover, we have an obligation to help 

shape the dialogue and to penetrate the halls of influence at every level to project the correct image of Muslim life, 

including encouraging interfaith dialogue and collaboration while addressing Islamophobia. 

 

The CWSC Speakers Bureau connects the American Muslim intelligentsia with faith, media, business, government, 

education and cultural institutions at home and abroad and seeks to be a communication platform and infrastructure 

to help media and other institutions connect more easily with legitimate voices of Al-Islam. Click here to learn  

more about the CWSC Speakers Bureau. 

 
 

HONESTY 
 

In the course of our work, we are genuine and candid. An AM360 host is well versed in quoting broadcasting 

sources and informing the listeners of the informational source. We avoid over-magnification and dramatics. We 

reveal and reject any unverified material that looks to be developing into a ‘truth.’ We edit and present information 

honestly, as we know it to be. Because of our commitment to honest broadcasting, we’re proud to identify ourselves 

as AM360 hosts. 

 
 

HONESTY IN REPORTING AND INTERVIEWING 

 

Journalism should be done in plain sight. Our standards are clear. When we are working, we identify ourselves as 

AM360 hosts to those we interview and interact with. We do not conceal our identities, pose as someone or 

something we are not, use hidden microphones or cameras to collect information, or record phone calls without the 

permission of all parties on the line. 

 
 

HONESTY ONLINE 
 

In today’s world, AM360 hosts will make many contacts online — via emails and social media sites. As we discuss 

in the guidelines about accuracy and transparency, AM360 exerts appropriate influence to keep its interviews on- 

the-record. The same is true of our “virtual” interactions with sources. We make clear to potential sources when we 

reach out to them that we are looking for the full story on the record. If there are concerns regarding honesty and 

online contacts, the AM360 host should notify the Programming Manager or General Manager. 

 

“O you who believe! Be aware of Allah, and be with those who are true (in words and deeds.)” Q. 9:119 

 
 

ACCURACY 
 

As a news and public affairs broadcast media, for AM360—truth takes precedence. Diligent verification is critical 

for a remark or report being given as fact. We must take great care to ensure that statements of fact in our 

broadcasting are both correct and in context. In any broadcasting venue, we should rigorously challenge both the 

claims we encounter and the assumptions we bring. We devote our resources and our skills to presenting the fullest 

version of the truth we can deliver, placing the highest value on information we have gathered and verified 

ourselves. See: www.org/aim-column/did-muslim-lobby-force-firing-of-popular-radio-host (Accuracy in 

Media for fairness, balance and accuracy: Author: Cliff Kincaid) 

https://cwsconline.wordpress.com/speakers-bureau/
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ACCURACY IN REPORTING 

 

Our audience is better informed when we sample a variety of perspectives on our topic. The best broadcasting draws 

on the experiences of experts, influential figures and laypeople from across the demographic spectrum. 

 
 

ACCURACY ONLINE 

 

It’s often easier to falsify one’s identity online than it is in the offline world. So when appropriate, clarify and 

confirm information collected online through phone and in-person interviews. For example, when a social media 

posting is itself news, try to contact the source to confirm the origin of the information and attain a better 

understanding of its meaning. We must try to be as sophisticated in our use of social media as our audience and 

users are. If necessary, the Programming and/or General Manager should serve as  a support in determining  

accuracy related to a particular social media issue. As experienced hosts have learned, a sound rule of thumb is 

found in the Prophet’s saying: ‘leave that which makes you doubt for that which does not make you doubt.’ 

 

 
ACCURACY IN PRESENTING DATA 

 

It’s easy to represent data inaccurately or misleadingly, especially in charts and infographics. Double-check your 

numbers and the way you portray them to make sure. 

 
 

MULTI-MEDIA VISUAL ACCURACY 

 

Increasingly, photos and video are being posted online by individuals. Images can be manipulated. Old 

video/pictures can be revived and made to appear as if it’s new image. Photos or video taken in one part of the  

world can be repackaged and portrayed as being from somewhere else. 

 

In considering whether to use those materials to aid in your broadcasting, do your best to verify their accuracy and 

when in doubt, do not integrate them in your discussion. 

 

As with all information, in determining the authenticity of an image or video, the host should seek advice or 

approval from the Programming and/or General Manager. If a legal issue is involved, the Programming or General 

Manager will act accordingly. 

 
 

FAIRNESS 
 

It is essential that we treat those we interview and report on with strict fairness, guided by a spirit of 

professionalism. We must make every effort to gather responses from those who are the subjects of criticism, 

unfavorable allegations or other negative assertions in our stories. Whenever we quote or otherwise interpret what 

people tell us, we aim to be faithful to their meaning, so our stories and broadcasting ring true to those we interview. 
 

In all our broadcasts, especially in matters of controversy, we strive to consider the strongest arguments we can find 

on all sides, seeking to deliver both nuance and clarity. Our goal is always to seek the truth. 

 

“O ye who believe! Fear G-d, and be with those who are true (in words and deeds).” Q: 9:119 

“Truthfulness leads to righteousness, and righteousness leads to Paradise.” (Saheeh Al-Bukhari) 
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FAIRNESS IN BROADCASTING 

 

When potentially damaging allegations arise concerning a person or organization that have not been investigated or 

substantiated, nor proven to be valid, we must careful to avoid presenting facts in a manner that presumes guilt. Be 

scrupulous about accurately using words such as “alleged,” “charged,” “guilty” and other legal terms. 

 
 

FAIRNESS IN REPORTING AND INTERVIEWING 

 

AM360 hosts must make sure that a guest or interviewee knows when an interview has begun and when it has 

ended. There should be no question about what is or isn’t for broadcast, and what is on the record or not. AM360’s 

hosts are responsible for finding the appropriate guest, doing some pre-interviews and determining both that the 

guest is conversant with the subject and is fully informed about what will be happening. 

 

The missions of various programs vary widely. Part of a program’s mission, for example, may be to have the host 

express his or her opinions about news events. In that case, AM360 expects the show and host to be transparent— 

that is, to share those opinions with the audience — while also being fair and respectful of differing opinions. 
 

Another show’s mission may be more about entertainment oriented, i.e. movie critic. In that case, the handbook’s 

guidance on issues such as “completeness” and “transparency” may be less relevant than the sections on “respect” 

and “excellence.” 

 

While there may be flexibility, there is also a base line. Hosts should avoid becoming participants in the stories, 

interviews and issues of the day. For example, it is inappropriate for AM360 hosts to help an advocacy or other 

organization raise money without first obtaining permission. AM360 expects hosts to be aware of the guidance 

herein and to refer such organizations directly to CWSC. 

 

The right way or the wrong way may not always be clear, but we are committed to working together to make the 

right decisions. Remember, your team leader or the Programming Manager, General Manager and CEO  are 

available to assist (see: beverlymahone.com/what-makes-a-good-radio-host [What Makes a Good Radio Host? by 

Beverly Mahone]) 

 
 

FAIR USE 

 

AM360 owns the material that we collect and produce in the course of our work, whether it’s for use on-air or 

online. This material may not be reproduced elsewhere without the permission of AM360. Permission can be sought 

by emailing info@cwsc.us. Additional guidance on fait use, copyright, and related matters are in Appendix (E).  

 

 
IMPARTIALITY 

 

Our experiences and perspectives are valuable assets to our broadcasting. We lead personal lives and have our 

relationships, yet we accept some unique professional obligations and limitations. Because our words and actions 

can affect the public's opinion of AM360, we comport ourselves in ways that honor our professionalism. 

 

We have opinions, like all people. But our listenership deserves factual-based broadcasts and informed and fair 

analysis without our opinions influencing what they hear or see. So we strive to report and produce stories that 

transcend our biases and treat all views fairly. We aggressively challenge our own perspectives and pursue a diverse 

range of others, aiming always to present the truth as completely as we can tell it. 

mailto:info@cwsc.us
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Restricted Political Activities…Because of the non-profit status of our parent and managing corporation and by 

extension, the status of our intelligentsia components including AM360, we do not as a substantial part of our 

activities, carry on propaganda or otherwise attempt to influence legislation. Nor shall we participate or intervene by 

publication or distribution of any statements or otherwise, in any political campaign on behalf of any candidate for 

public office. No host shall campaign on air for a political candidate from the airwaves of AM360 since such 

activity might be confused with an official act on the part of AM360. When interviewing political candidates for 

elected office, always notify the Programming Manager and/or General Manager and CWSC at info@cwsc.us ahead 

of time to receive a briefing if appropriate on what is acceptable activity. Note that if a candidate from one party is 

invited to interview, then candidates from opposing parties should also be invited to the same and/or different 

interview. 

 
 

IMPARTIALITY & DISCLOSURE IN REGARD TO OUR PERSONAL RELATIONS 

 

Some of our family members, including spouses, companions and children, may be involved in politics or  

advocacy. We are sensitive to the perception of bias. So we inform our audience of such activities or engagement of 

relatives and close associates when covering a story involving such persons to disclose any potential conflicts of 

interest. See also Conflicts of Interest. 

 
 

IMPARTIALITY IN OUR BROADCASTING 

 

Strive to use words and phrases that accurately deliver information without taking sides on emotional or political 

issues. Politically loaded language not only violates our commitment to be fair, but also gets in the way of telling 

good stories and providing “edutaining” broadcasting. It makes listeners stop to consider whether we’re biased in 

favor of one side or the other. In such cases we go with what’s accurate. 

 

“A good judge is not one who is impartial, but one who has prejudice for good.” Raheel Farooq 

 
 

RESPECT 
 

Our station’s motto is where your intellect is respected and voice protected. Everyone affected by our broadcasting 

deserves to be treated with decency and compassion. We are civil in our actions and words, avoiding arrogance and 

haughtiness. We listen to others. When we ask tough questions, we do so to seek answers -- not confrontations. We 

are sensitive to differences in attitudes and culture. We minimize undue harm and take special care with those who 

are vulnerable or suffering. And with all subjects of our coverage, we are mindful of their privacy as we fulfill our 

broadcasting obligations. 

 
 

RESPECT FOR SOURCES AND SUBJECTS OF COVERAGE 

 

Hosts may not copy AM360 full text or audio onto a personal site without permission. Hosts, like the public 

listeners, should visit the AM360 podcasts to listen to past programming. The terms of use that apply to the public 

also apply to hosts in these situations. 

 
 

Respect In Sensitive Circumstances 
 

AM360, as a general rule, does not name individuals who are the alleged victims of assaults. There are exceptions at 

times – such as certain instances when such an individual goes public with his/her identity – and AM360 hosts will 

judge these instances on a case-by-case basis. 

mailto:cwsconline@gmail.com


25  

With respect to controversial, highly charged cultural, political or other such issues being discussed on air, 

particularly when the belief or behavior being discussed is in contradiction to Al-Islam and its principles, hosts 

should never allow emotions to supersede intelligent dialogue and reasoned commentary and should allow dialogue 

without the use of epithets or negative and offensive language commonly aimed at a group or organization. The  

goal is to be instructive, not inflammatory. Use of the best language and reasoned approach offers the most 

pragmatic path to influencing the discussion and thinking toward the best standards. Refrain from the fallacy of 

personal attack in addressing an issue. 
 

“Invite to the Way of your Lord with wisdom and good instruction, and argue with them in a way that is  
best. Indeed, your Lord is most knowing of who has strayed from His way, and He is most knowing of who 
is rightly guided.” Q. (16:125). 

 
 

TAKE SPECIAL CARE WITH MINORS 

 

Be sure to consider legal issues when dealing with minors, generally defined as anyone under the age of 18. An 

interview of a minor requires us to secure permission from a parent or legal guardian. 

 
 

USING POTENTIALLY OFFENSIVE LANGUAGE 

 

As a responsible broadcaster, an AM360 host must always set a high bar on use of language that may be offensive 

and dehumanizing to our audience and to our integrity as an organization. Use of such language on the air has been 

strictly forbidden and the host is subject to corrective action including removal of the host or program from the air. 

 
“And do not insult one another and do not call each other by (offensive) nicknames.” Q., 49:11 

 
 

INTERACTIVE TIME WITH LISTENERS 

 

AM360 is an interactive radio broadcast model. Our listeners are our first priority and deserve superior levels of 

service. When we cannot offer the expected level of service, our listenership should be notified as quickly as 

possible of any technical difficulties. Conversations to resolve the technical difficulties should, as much as possible, 

be conducted off-air while music or other pre-recording is substituted until the technical difficulty is resolved. 

 

Many of our listeners tune in to be interactive, with some engaging with the hosts or responding to another listener’s 

comments. Listeners desiring to interact should not be held in the queue for more than what is deemed reasonable. 

The host should keep the listeners updated on their status in the queue, for example: I will be taking caller (714), 

then (510) then (209). This status acknowledgment keeps the active listeners engaged. 

 

No one listener should be allowed to dominate the queue. Politely remind a verbose caller that their point is well 

taken or understood, thank them for their comment, and remind them that others would like to comment and time is 

running out with words such as “thank you caller, I ‘m going to close your mic for now and offer another caller an 

opportunity. 

 

When a program is down to the last few minutes of the show, the listeners should be notified of the remaining time 

including how many more calls may be fielded, thus allowing remaining prospective commenters to consider 

coming out of the queue. The respective engineer should monitor the board to assist the hosts in ensuring as many 

listeners as possible have an opportunity to comment. 
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OPERATIONAL EXCELLENCE 

 

Our broadcasting is most valuable when we integrate important truths with engaging narrative. We take enormous 

pride in the craftsmanship of our shows and in the quality of the words, sounds and “audio imagery” we use to help 

illuminate the best of our world (creation). When we self-edit, it is to add impact and clarity to our broadcasting— 

never to slant or distort the purpose of the program. We don’t allow what is sensational to obscure what is 

significant. We aspire to tell stories that rise above the mundane, avoiding shallow sentimentality. Above all, we do 

our best to faithfully and powerfully convey the truth. 

 
 

EXCELLENCE IN LANGUAGE BROADCASTING 

 

Use robust language for robust broadcasting and stay away from some common pitfalls. Common mistakes include: 
 

 Clichés:  AM360 is growing by leaps and bounds; One man’s junk is another man’s treasure 

 Generalities: ‘Everybody knows it’; ‘You know what I mean’ 

 Over-complexity: Hosts should make their broadcast clear from the over use of technical language, 

when possible 

 
 

EXCELLENCE IN OUR MISSION 

 

AM360’s mission is “to offer a radio listening experience that seeks to educate, inform and lightly entertain our 

listening audience with wholesome, stimulating programming using audio sensory perception, i.e. narrative, 

dialogue and music. 
 

AM360 seeks to create a visual panorama of the human spectrum presented through special broadcasting features, 

interviews, capturing sounds, highlighting places within the US and around the globe including topics found within 

the world of humanity. 

 

AM360 is a very important vehicle which allows our listenership and the general public to visit the ‘group intellect 

of humanity ‘and abstract the ideas or concepts produced by the various AM360 hosts. How the ideas are packaged 

and presented determines the reaction of that listening audience, and the probability of their returning. 

 
 

ACCOUNTABILITY 

 

We take full responsibility for our work, so we must always be ready and willing to answer for it. Just as careful 

attention to our sources makes a story stronger, careful listening to our public makes our journalism better. So we 

welcome questions or criticisms from our stakeholders and to the best of our ability, we respond. Mistakes are 

inevitable. When we make them, we correct them forthrightly, reflect on what happened, and learn from them. 

 
 

CORRECTIONS & RETRACTIONS 

 

If you have good reason to think AM360 got something wrong on the air or online, or that there was a serious defect 

in a broadcast, then you have an affirmative responsibility to speak up. The first stop should be the Programming 

Manager. If the Programming Manager does not think that a mistake was made, but you disagree, talk it over with 

the General Manager. 

 

AM360 hosts who come to the Programming or General Manager in good faith should have no concerns about 

stepping forward. Sometimes, a member of the public will get in touch with us to report a mistake or make a 
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complaint. We review all such feedback, and take it seriously. Notify the Programming Manager or General 

Manager and CWSC immediately at info@cwsc.us if you suspect a correction or retraction is warranted. 

 
 

STATION IDENTIFICATION 
 

All radio stations legally must identify themselves periodically. The prescribed periodicity for providing listeners 

with AM30 station identification is at least once, approximately every twenty minutes to meet both legal 

requirements and an expected level of broadcast courtesy. 

 

All hosts and/or engineers unless a pre-recorded broadcast is playing will pause for station identification as 

prescribed to include at least one call to action asking listeners to support CWSC and the station. Examples of a  

brief pause for station identification are: 

 

1. "You're listening to American Muslim 360. If you're just tuning in, our    guest is  and we're discussing 

  .” 
 

2. “You're  listening  to  American  Muslim  360  and  right  now  you're  tuned  into  a  recorded  broadcast of 

  .” 
 

3. Or anything similar to the above that lets new persons who have just logged on or called in know what they 

are listening too. 
 

And of course, include at least one pre-recorded call to action or PSA per hour to support CWSC and the station 

financially. 

 
 

USE OF ALLEGED 

 

Always insert alleged when you are referring to any act being reported involving criminality on the part of an 

individual or organization that has not been adjudicated guilty by a court of law. 

 
 

ACCOUNTABILITY ONLINE 

 

Whether a host is on a tweet, wiring an email, on facebook or air or on other platform “you always have to take into 

consideration what you’re saying, what you know, what you don’t know, and be thoughtful about not making 

libelous comments whatever the medium. 

 

In some cases, a host might be legally responsible for any statement he or she repeats, even if the statement is 

attributed to another source. There are a few exceptions, and one of them is Section 230 of the Communications 

Decency Act (CDA), which protects news organizations from defamation liability for content that’s created by a 

third party. Many experts believe this protection would extend to retweets.  All hosts are urged to click here to see  

an overview of the Act. 

 

So, in theory AM360 would be protected if someone retweets a post that says something defamatory or inaccurate 

about someone. But be careful about adding comments that would make the message your own and destroy 

immunity. 

 

But beyond the legal implications, it’s important to consider our listeners and readers and the fact that they trust that 

the information we’re giving them is as accurate as we can make it. This extends to the information we tweet,  

mailto:cwsconline@gmail.com
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retweet, blog, tumble or share in any other way on social media. And that’s why we don’t simply pass along 

information, if we doubt the credibility of the source or outlet. We push for confirmation. We look for other sources. 

 

This brief discussion of CDA 230 isn't a substitute for, nor does it constitute, legal advice. Only an attorney who 

knows the details of a particular situation can provide the kind of advice needed for legal protection. 

 

 
INDEPENDENCE 

 

To secure our audience’s trust, we must make it clear that our primary duty is to honestly serve them; any personal 

or professional interests that conflict with that duty, whether in appearance or in reality, risk compromising our 

credibility. Hosts must be vigilant in disclosing to the Programming Manager or the General Manager any 

circumstances where our loyalties may be divided, extending to the interests of spouses and other family members. 

And when necessary, we recuse ourselves. Under no circumstances do we skew our factual-based reporting for 

personal gain, to help AM360's bottom line or to please those who fund us. 

 
 

CONFLICTS OF INTEREST 

 

Decisions about what we cover and how we do our work should be made in the interest of faithful journalism, 

sharing of accurate information, and vital discourse intended to serve the best interests of our communities, not in 

the interest of those who provide AM360 with financial support. 

 

All AM360 hosts must tell the Programming Manager and/or the General Manager in advance about potential 

conflicts of interest. When covering or working on a story or with a guest, disclose to the Programming Manager 

and/or the General Manager any business, commercial, financial or personal interests where such interests might 

reasonably be construed as being in actual, apparent or potential conflict with your duties. This includes situations  

in which a spouse, family member or companion is an active participant in a subject area that you cover. In the 

financial category, this does not include an investment by you or your spouse, family member or companion in 

mutual funds or pension funds that are invested by fund managers in a broad range of companies (unless, of course, 

the assignment concerns those specific funds). 

 

When a spouse, family member or companion is involved in political activity, be sensitive to the fact that this could 

create real or apparent conflicts of interest, especially since our intelligentsia components are all under the umbrella 

of our non-profit parent and managing corporation which restricts certain political activities. In such instances, 

advise the Programming Manager and/or the General Manager, so that it can be determined whether you should 

recuse yourself from a certain story or certain coverage. 

 

It’s not always easy to detect when something we have a personal or professional stake in might conflict, or appear 

to conflict with our duty to report to our listenership the fullest truth we can. Conflicts of interest come in many 

shapes, from financial holdings, personal or intimate relationships, family ties, book deals, speaking engagements, 

business dealings, and others. It’s important to regularly review how our connections are entangled with the subjects 

of our broadcasting, and when necessary, to take action. 

 

In minor cases, we might satisfy an apparent conflict by prominently disclosing it, and perhaps explaining to our 

listenership why it doesn’t compromise our work. When presented with more significant conflicts that might affect 

our ongoing work, our best response is to avoid them. But some conflicts are unavoidable, and may require us to 

recuse ourselves from certain coverage. More specific guidance on how to make these decisions appears in the next 

sections. 
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GUEST CONFLICT OF INTEREST 

 

When a host invites a guest onto AM360 and suspects a conflict of interest that should be made publicly to our 

listenership, then the guest must be asked to disclose any potential conflicts of interest or other issues that involve 

matters of ethics as discussed in this handbook. AM360 hosts should also brief prospective guests on the necessity 

to divulge conflicts, so our listenership is fully informed about a story for which the guest is being interviewed. 

 

The Programming Manager and/or the General Manager will help determine whether actions present problems on a 

case-by-case basis. Among those who may be part of such discussions: the Programming Manager and/or the 

General Manager, chief executive officer and the CWSC management team. If it is decided that a guest’s actions or 

appearance are in conflict with the principles in this handbook, AM360 may turn down the interview and/or even 

decide to cut broadcasting relations with that person entirely. 

 
 

INTERACTING WITH FUNDERS 

 

We do not enter contests or competitions or serve on award committees when groups that have an interest in 

influencing our coverage are sponsoring the honors. All entries for contests or competitions and awards committee 

memberships must be approved by the General Manager or chief executive officer. 

 

We may receive honors we have not solicited. Of course, laurels are always welcome. But when an award – 

unsolicited or otherwise, comes with cash or other rewards attached, consult with the General Manager or chief 

executive officer before accepting. 

 

But we observe a clear boundary line. AM360 hosts interact with funders only to further our broadcasting goals, not 

to serve the agendas of those who support us nor to enrich ourselves individually. 

 
 

RELATIONSHIP WITH ORGANIZATIONAL DONORS & SPONSORS 
 

There’s no one better than an AM360 host to describe the value, impact and character of our broadcasting. So we 

may be called upon to talk about our work with those who might support it, whether over the air during a pledge 

drive or in person during a meeting with prospective funders. But in all our interactions with potential funders, we 

observe this boundary: We’re there to tell our story, not to discuss the agendas of our organizational supporters.  

This means we may describe the goals and ambitions of our broadcasting agenda, promote the value of our work  

and the worthiness of supporting it, or recount what we’ve experienced in our broadcasts. 

 

Understand that donors may express opinions about the subjects we cover. Don’t assent to those opinions or express 

your own. These are nuanced lines to tread, and no AM360 host should feel compelled to participate in meetings 

with prospective donors, foundations, or other organizations. 

 

Again, our sponsorship and revenue development teams or departments are there to support us in our service to the 

listenership, not vice versa. Part of the job of these departments is making our funders aware that we will conduct 

our broadcasting with no favor or slight to them or their interests. 

 

We also seek to vet potential supporters to make sure their interests don’t present an actual or apparent conflict with 

our mission, standards or ethics. Our broadcasting is made possible by a growing diverse coalition of funding 

sources, which might include donations from believers, the general public, grants from foundations and government 

agencies, sponsorships and underwriting. 
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While we value all who support our work, those who fund us do so in the knowledge that our broadcasting is 

conducted independent of their financial support and based on our full commitment to interest of the communities 

we serve. 

 

AM360, the Community Wide Shuraa Conference (CWSC) leadership and management team, and every 

intelligentsia component work together in unleashing and harnessing the full capacity inherent in the group intellect. 

AM360 has the unique ability to help build all other intelligentsia components by promoting those components via 

PSAs, host acknowledgments, and interviews with the leaders or directors of those components. Hosts are to 

participate in promotional activities or events such as coordinated fund drives, listener support spots and believer- 

supported radio audience-building initiatives. 

 
 

INTEGRITY FOR OUR BROADCAST SERVICE 

 

In the event a host is unable to conduct a scheduled broadcast, he or she shall contact the team leader and the 

Programming Manager immediately for direction. Hosts can call in as early as 15 minutes for lead time to confirm 

your airing. If a host is not on the air within 3 min after his/her broadcast time, that show will be replaced. It is 

expected that each host will perform in their capacity with respect and integrity for delivering the highest standards 

of service. 

 
 

OWNING OUR NEWS AGENDA 

 

AM360 hosts do not put their heads in the sand when good, stimulating stories or information appear elsewhere. By 

the same token, we shouldn’t be in the regular business of adopting other organizations’ assumptions about what’s 

important or merely bringing in their commentaries.  Exercise your own good broadcasting judgment. 

 
 

WE OWN OUR BROADCASTING 

 

Our notes, audio and working materials from our broadcasting work belong to AM360. We won’t turn them over to 

government officials or parties involved in or considering litigation, nor will we provide information  we’ve 

observed in the course of conducting broadcasting, unless required by law. If such materials or information are 

requested pursuant to governmental, administrative or other legal process, immediately consult the General  

Manager and/or the CEO. 

 
 

SOCIAL MEDIA USE AND LIMITATIONS 
 

Our hosts must keep in mind that the terms of service of a social media site apply to what we post there and to the 

information we gather from it. Also, terms might allow for our material to be used in a different way than intended. 

Additionally, law enforcement officials may be able to obtain our broadcasts on these sites by subpoena without our 

consent — or perhaps even our knowledge. Social media is a vital reporting resource for us, but we must be vigilant 

about keeping work that may be sensitive in our own hands. 

 
 

FINANCIAL SUPPORT DOES NOT COLOR OUR COVERAGE 

 

AM360 greatly appreciates the financial support it receives from individual donors, foundations and corporations; 

such support is essential. At the same time, AM360 establishes its own practices for appropriate programming. 
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COMPLETENESS 

 

AM360’s motto is ‘where your intellect is respected and your voice protected.’ Our hosts strive to broadcast 

accurately and report stories comprehensively. However, due to a deadline, there are times whereby we are not able 

to quote all that we had hoped to include, hence offsetting the balance in the report. But errors of omission and 

partial truths can inflict great damage on our credibility, and stories delivered without the context to fully 

understand them are incomplete. When this occurs, our hosts are inspired to explain to the listeners the dilemma  

and arrange to do a continuation on this topic to gain completeness. 

 
 

TELLING THE FULL STORY 

 

Valuing completeness means we have a responsibility to convey important matters in a timely and appropriate 

fashion. Our audience should be able to expect that our coverage include the best information we can deliver about 

the most important stories unfolding in our communities, at any particular time. But our responsibility to be timely 

must be balanced with our need to be accurate and fair. 

 

We do not, for example, report rumors. When an unverified story spreads far enough that the rumor is itself news, 

we should use it as a trigger to contextualize the information. AM360 hosts have a heightened responsibility to tell 

our audience exactly what we know and how we know it, as well as to emphasize what’s still unknown or 

unverified. Judicious transparency can help to mitigate the rumor mill. 

 

“O ye who believe! If a liar-evil person comes to you with any news, verify it, lest you should harm people in 

ignorance, and afterwards you become regretful for what you have done.”  HQ: 49:6 

 
 

COMPLETENESS IN REPORTING 

 

All AM360 hosts must strive to master broad domains of information. We often seek the expertise of specialists 

who might have a greater grasp of facts within their specialty. Our challenge is not to be dependent on what any 

particular source tells us, but to have enough mastery of our subject that we can accurately situate each source’s 

knowledge and perspective within a broader principled context. This means we strive to know enough about a 

subject that we can tell when a source is advocating a disputed position, advancing a vested interest or making a 

faulty claim. 

 

When we say our reporting is complete, it means we understand the bigger picture of a story – which facts are most 

important and how they relate to one another. It’s unrealistic to expect that every story should represent every 

perspective on an issue. 

 

Hearing from a variety of persons makes our programming stronger and more complete. Thus we seek various 

perspectives on an issue, as well as the evidence supporting or countering each one. We try to understand minority 

views and those of recognized authorities; we don’t ignore perspectives merely because they are less popular. 

 

While in most situations the out-sized influence receives the most ‘air-time’, the informed AM360 host knows the 

importance of our audience hearing from a variety of stakeholders on any number of issues, including issues from 

communities that are often marginalized. We must be consciously inclusive of our group intellect. 

 
 

USE PRESS RELEASES CAREFULLY 

 

Any and all press releases and other hand-outs must have an approval from the General Manager before being 

published on AM360. Send all such requests to info@cwsc.us. 

mailto:info@cwsc.us
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AVOID NON-DISCLOSURE AGREEMENTS 

 

We avoid non-disclosure agreements — contracts that would require us to withhold certain information, except in 

rare circumstances and with the approval of the General Manager or the CEO. And as with any written agreement, 

we forward to our General Manager and/or CEO for review, before we sign them. 

 
 

RECEIPT OF REVIEW MATERIALS, NOT FOR PERSONAL GAIN 

 

Often copies of books or other materials are sent to AM360 for the purpose of doing reviews for upcoming 

broadcasting. These items belong to AM360 and may not be sold. In many cases, they will be kept for possible 

future use and reference. They also may be distributed to staff for personal use (including donations to charities), 

after they are no longer needed. Materials may be mailed to CWSC, Corporate Secretary, Attn.: AM360, Marina 

Village 4905 34th Street S #185, St. Petersburg, FL 33711-4511. 

 

TRANSPARENCY 

 

To inspire confidence in our broadcasting, it is critical that we give the public the tools to evaluate our work. We 

reveal as much as we practically can about how we discover and verify the facts we present. We strive to make our 

decision-making process clear to the public, especially when we find ourselves wrestling with tough choices. We 

disclose any relationships, whether with partners or funders, that might appear to influence our broadcasting. 

 
 

ANONYMOUS SOURCES 

 

When we attribute information to anonymous sources, it is assumed that these are our sources and that we have 

obtained the information firsthand from them. If this is not the case, and we are referring to reports or information 

from other outlets based on anonymous sources of theirs, we are meticulous about attributing the information to 

those other outlets and we describe as fully as possible who those sources are. We push to get as much detail as we 

can about how the source knows this information, and to get the source’s agreement to report as much of that detail 

as possible. 

 
 

ADVANCED PROGRAMMING NOTICE 

 

AM360 hosts are encouraged to promote upcoming programs and encourage listeners to stay tuned for the next 

show. The outgoing hosts should give the name and broadcasting theme, as well as, the names of any scheduled 

guests, for the upcoming show or shows. Our official operational time zone is eastern standard time. It is essential 

that each host has a complete program listing of all of the shows including days and times of each show. The full 

programming schedule is available on the CWSC website in the calendar of events. When a host has a scheduled 

guest, it should be circulated among the fellow hosts for promotion. 

 

Additionally, the CWSC website offers an integrated events calendar for all CWSC intelligentsia components 

including AM360 and its full programming schedule. Hosts can send notice of planned guests and discussions to 

info@cwsc.us for posting on the events calendar. 

https://cwsconline.wordpress.com/events/
https://cwsconline.wordpress.com/events/
mailto:cwsconline@gmail.com
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THEME PROGRAMMING 

 

Each year, there are annual observances that are part of the national U.S. calendar including events supported by 

presidential proclamations, that ask citizens to focus in on issues from cultural and ethnic appreciation to health, 

education, civic engagement, or public safety. CWSC includes on its official annual calendar, recognition of these 

events and encourage AM360 hosts to preview the official CWSC calendar of events monthly for themes to 

integrate into AM360 programming. Examples include Martin Luther King, Jr. Day and African American history 

commemoration to national breast cancer and domestic violence awareness month. Our events calendar also 

integrates the milestones and historical achievements of Imam Dr. W. D. Mohammed's Leadership for possible 

theme programming. 
 

Theme programming broadens our horizons, allows us to educate our listenership and allows us to capitalize off of 

national public awareness and promotion of the topic. 

 
 

DEAD AIR 

 

Follow the golden rule of radio broadcasting and avoid the dreaded “dead air” or distracting periods of silence. In 

the broadcasting industry, dead air is complete silence and is highly discouraged. Ordinary conversation pauses are 

one thing, but prolonged silence is awkward to listen to, sounds unprofessional, confuses and frustrates listeners 

who may tune out momentarily or worse permanently, especially if the listener is new to AM360; so you will want 

to avoid stretches of silence that are more than a few seconds long. Engineers and hosts, keep a PSA, piece of new 

music or a similar audio clip queued up and ready to play in the event something takes you by surprise and you need 

a few minutes of time. 

 
 

AUDIO CLARITY 

 

If a host finds it appropriate to play an audio clip, the host should confirm that the audio has sufficient quality for 

play across the airwaves.  Audio clips should be played only when absolutely necessary to replace the live host. 

 
 

REDUCING FRONT ROOM CHATTER 

 

Once the mic is live and a host is on-air, regular programming commences. In the event of technical difficulty, 

immediately notify the listenership of the difficulty, put on music, a PSA or other recording. Seek to minimize on- 

air discussion and conversation that the audience does not need while troubleshooting a problem. Cut back into 

periodically to again inform the audience that you are experiencing technical difficulty and regular programming 

will resume as quickly as possible, then close the mic again to silence extraneous technical trouble-shooting 

conversation unrelated to regular programming. 

 
 

ABSENCE FROM THE HOST SEAT 

 

From time-to-time, illness, vacation, or other issues may prevent a host from being on-air. In such instances, the  

host if possible, should attempt to schedule another AM360 host to fill in for him or her and notify the team leader 

and the Programming Manager of the planned absence. A host cannot assign their host slot to a non-AM360 host 

without permission of the Programming Manager and/or the General Manager. It is essential to make sure the  

person sitting in the AM360 host seat is sufficiently familiar with the CWSC and AM360 culture,  agenda, 

Handbook ethics, principles, guidelines, and associated training. Furthermore, there is the necessity for all CWSC 

volunteers to be registered. Prolonged or extended absence from the host seat will be handled on a case-by-case 

basis with the Programming Manager recommending to the General Manager, the option to possibly remove that 

https://cwsconline.wordpress.com/events/


35  

program from the on-air lineup temporarily or permanently and/or replace the host. For permanent planned absences 

or resignations, we ask that you provide professional courtesy of at least 30 days notice directly to the Programming 

Manager and to info@cwsc.us and message us at (910) 317-0297. Such notice allows us time to fill a planned 

vacancy as expeditiously as possible. 

 
 

SEEKING ADVICE AND APPROVAL 

 

When a host needs advice or approval regarding matters related to programming, legal, social media, digital media 

or public comment on an AM360 policy or position, please confer with the Programming Manager and/or the 

General Manager. You can also email your questions, concerns or ideas to info@cwsc.us. In case of an emergency, 

contact the Chief Executive Officer or if no management is immediately available, then the host should delay any 

action on the related matter, until such time advice or approval is granted. 

 

Non Commercial Use of AM360…Hosts wishing to use the AM360 live broadcasts and podcasts in a non-official 

AM360 or CWSC venue or event are authorized under certain circumstances. Non commercial use does not require 

permission, but does require notice via email at info@cwsc.us. The policy governing use of AM360 intellectual 

property is intended to be liberal, but balanced to protect the image of the institution and its right to secure and/or 

enhance its financial strength. Any host wishing to use podcasts, live broadcasts or any other intellectual property 

may do so freely when the purpose is not for personal promotion, gain, or profit, by notifying corporate offices of  

the venue or event along with a description of the venue or event and how AM360 is to be used. 

 

Commercial Use of AM360…For use of AM360 intellectual property and airwaves for personal promotional 

purposes including for books, lectures, and other private or personal income concerns, permission must be obtained 

through our corporate offices. Hosts may promote their own personal single occasion or time sensitive commercial 

events on-air. However, routine and regular promotion of a host’s publications or other recurring venues are to be 

promoted via the AM360 host page located on the CWSC website. Hosts are encouraged to provide a photo, bio, 

and hypertext link to their preferred landing page, so a CWSC user can link to their site from the CWSC website. 

Hosts registered in the MCNRD are also invited to list their published books for free in the CWSC Online Store. 

Contact our corporate offices for details on how to get your published work in the CWSC Online Store catalog. 

Hosts can also take advantage of a one-minute or less corporate underwriting sponsorship promo to share 

information on commercial products or services provided by a host. 
 

Sale of an AM360 podcast or broadcast show or any compilation thereof for personal gain may be authorized at 

specific events or for a specific purpose with written permission. When such permission is granted, AM360 shall 

receive 40% of all sales of such broadcasts or compilations. Contact our corporate offices for more information. 

 

On-Air Host Promotions & Giveaways…Promotions, even if providing free items to the listenership, is to be 

approved first by the CEO, to insure all issues of liability have been considered, unless the items are books, dvds, 

cds, or other intellectual property forms. 

 

Live Third-Party Event Coverage Requests… Organizations requesting live coverage for their event or a Host 

recommending live coverage are to be referred are to be referred to the General Manager, so required steps can be 

taken to contact the organization officially and get permission; confer well in advance with the organization’s 

planners on arrangements and coordinate scheduling with the AM360 Programming Manager and Engineering 

Department. An automated Live Coverage Event Request form is online. 

mailto:cwsconline@gmail.com
mailto:cwsconline@gmail.com
mailto:info@cwsc.us
https://cwsc.us/live-coverage-request/
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PROTECTING YOUR PRIVACY WHILE USING INTERNET DEVICES 

 

Protect yourself: Use the highest level of privacy tools available to control access to your personal activity when 

appropriate, but don’t let that make you complacent. It’s just not that hard for someone to bypass those safeguards 

and make public what you thought was private. 

 
 

PSA, OTHER MANDATED ANNOUNCEMENTS AND PREEMPTIVE PROGRAMMING 

 

From time-to- time, AM360 or our parent and managing corporation, CWSC, will issue mandated advisories and 

announcements or preempt programming when it deems necessary. All hosts will provide all such cooperation as is 

required and take such necessary action including attending host briefing sessions with the Programming Manager 

and/or the General Manager or CEO and to familiarize themselves with the announcements or a schedule 

modification to ensure information is properly disseminated to our listening audience. 

 

A host may be asked to participate in the AM360 CWSC Host PSA program with scripts to cross-pollinate all our 

programs across the entire AM360 Broadcasting Network to help raise awareness among hosts and our listenership 

of all AM360 programs being offered, while integrating calls to action to help support our financial strength. 

 

Our official operating time zone for all CWSC is eastern standard time (EST). Programming announcements and 

times must at least be expressed in EST, and may be supplemented with other time zone information. 

 
 

INTERACTING WITH THE LISTENERSHIP OFF-AIR 

 

AM360 welcomes feedback from our loyal listenership and others. Feedback can be in the words of praise that help 

us understand what the audience appreciates and whether we are fulfilling our obligation to serve our communities. 

Direct listeners to submit feedback at info@cwsc.us. 

 
 

OFFICIAL COMMUNICATION WITH NEWS MEDIA & OTHER ORGANIZATIONS 

 

The normal spokespersons for AM360 are General Manager, CEO and CWSC Director of Public Affairs. All hosts, 

engineers, staff, etc. approached to respond officially on behalf of AM360 are to direct the source to either the 

General Manager, AM360 CEO or Director of Public Affairs at info@cwsc.us. 

 
 

PROMOTION, SPONSORSHIP AND UNDERWRITING 

 

AM360 like any other radio station and business has to generate financial resources to exist and carry out its 

mission, while continuing to expand its services and grow its audience. We seek to balance regular programming 

hours with calls to action, PSA’s and other on-air appeals. The correct balance allows us to meet our core mission 

while generating the finances to stay on air. Also see Appendix (A). 

 

AM360 utilizes several methods to secure its financial strength including promoting believer-supported donor 

contributions; utilizing on-air radio-telethons; promoting online contributions via the CWSC website; encouraging 

for-profit and nonprofit tailored advertising; and station or specific programming sponsorship or underwriting by  

our civic and corporate communities. Governance and management will also pursue grant and philanthropy 

resources as appropriate. 

 

While hosts may as a result of an interview mention an event or organization incidentally, regular, routine or repeated 

mentioning of business or other organizations is considered advertising and is to be treated as such. All requests for 

mailto:cwsconline@gmail.com
mailto:info@cwsc.us
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promotion shall be handled through our corporate underwriting and sponsorship office including all organizations 

seeking promotion of events and/or requests for solicitations of our listenership. Hosts who are approached directly by 

an organization shall refer the organization to our corporate offices. 

 

Generally, the voices of hosts shall not be used in third-party sponsorship or underwriting spots or advertising.  

Hosts can promote their own AM360 show or another host’s show or CWSC or AM360 program or event. 

 

AM360 is a non-commercial station and does not run the typical radio ad; however, promotional opportunities avail 

in the form of brief sponsorship statements, known as underwriting spots. Supporting AM360 and CWSC through 

corporate underwriting and sponsorship is a powerful way to achieve a sponsor’s marketing goals while being 

recognized as a good corporate citizen encouraging believer supported radio. 

 

For persons interested in advertising, corporate sponsorship, and underwriting information, direct them to 

underwriting at info@cwsc.us or (910) 317-0297. Hosts cannot accept ads or PSAs from other organizations. 

 

Host interviews shall not be used to deliberately circumvent AM360’s advertising, sponsorship, and underwriting 

programs designed to help the station operate as a revenue center and not merely a cost center. Both for-profit and 

non-profit entities are welcome and encouraged to send inquiries on promotional opportunities to info@cwsc.us or 

call (910) 317-0297. 

 

AM360 has an obligation legally and ethically to protect its audience from being inundated by solicitation requests 

from innumerable entities, whether for-profit or nonprofit. Organizations can register with CWSC to receive a wide 

range of support at cwsc.us including sharing of their events on-air. AM360 seeks to be generous in sharing its 

airwaves; however, such generosity works best when all are willing to share in the costs to help operate our station. 

 

Hosts will direct listeners calling in and wishing to share an event, to contact our corporate offices and/or send the 

event information with the organization’s official representative contact information to info@cwsc.us. 

 

The above paragraphs also apply to any third party organizations that may be started or organized by an AM360 

Host; such organizations are not to be regularly promoted or advertised, and no solicitations shall be made on their 

behalf to the AM360 listenership without express written permission from the Station’s CEO. A mention of the 

organization in passing or as part of an interview or comment is not considered a violation of this paragraph. 

However, repeated marketing, promotion, and solicitation of membership on behalf of the organization is not 

authorized without express written permission of the CEO. 

 
 

INTERPERSONAL COMMUNICATIONS ON/OFF AIR 
 

Human relations are an essential component in any organization, especially a large, complex, and national 

organization which is what CWSC has become along with its flagship intelligentsia, AM360.org. 

 

From time to time, miscommunication or other temporary interpersonal circumstances might present between 

persons or there may be dissatisfaction of a party with respect to an operational or administrative policy. However, 

such circumstances are to be managed professionally off-air. Under no circumstances will AM360 or the CWSC 

allow its broadcasting center to be used to vent grievances on-air including publicizing statements against other 

AM360 personnel or making comments that tend to demean or disparage the network or its management or parent 

corporation. 

 

As such, CWSC and AM360 encourage expeditious resolution of interpersonal discord that could negatively affect 

operations, the spirit of our listenership, and our public image. Violations of professional decorum could result in 

suspension or temporary or permanent removal from the Broadcasting Center. 

mailto:cwsconline@gmail.com
mailto:cwsconline@gmail.com
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The foundation of our operations is embedded in Shuraa Bayhanum which includes respectful discourse; respect for 

one another individually; respect for authority of designated office holders and leaders charged with departmental 

and custodial responsibility or accountability; respect for institution, and respect for the group intellect as a whole. 

 

In the event interpersonal conflict cannot be resolved between the parties directly, CWSC has a Director of Human 

Relations and an Ethics & Human Relations Advisor specifically appointed to assist in resolution, along with the 

Programming and General Manager and CEO. In addition, CWSC AM360 has both an informal and formal 

procedure to resolve misunderstandings, conflict or interpersonal relationship difficulties; contact info@cwsc.us or 

the Programming Manager for additional information. 

 
 

ACKNOWLEDGMENTS 

 

Perhaps for many listeners, tuning into our broadcasting might seem like magic or just the miracle of technology, 

but all of us at AM360 know that to make the dream work, it takes team work. It takes a host of dedicated persons  

to schedule guests, produce live shows, manage podcasts, maintain quality assurance, execute corporate sponsorship 

and believer supported funding to keep AM360.org #1 and moving quickly to its 1 millioneth listenership. From our 

team of host-producers, engineers, and other staff and advisors, Program Manager, and General Manager, to our 

CEO with support from the AM360 Strategic Planning Committee, CWSC Executive Director and CWSC Board of 

Directors, we’re working daily to take AM360.org to unprecedented heights in remaking our world. Thank you for 

sharing in the vision. 

 

Thank you to all who worked diligently to help produce the AM360 Host Handbook. Insha-Allah the 

comprehensive vision, history, and policies captured herein will be of great support now and to the foundation that 

future leaders will need to continue building this powerful intelligentsia component and broadcast center. 

mailto:info@cwsc.us


 

IMPORTANT CONTACT INFORMATION (Official Use Only – Safeguard per CWSC Privacy Policy) 

 

See state of residence column for leader’s time zone. Verify accuracy and submit updates to info@cwsc.us. 

 

AM360 LEADERSHIP 
 

Daily Broadcasting Crew Leadership 

 
DAY MANAGER EMAIL TEL / TEXT / VM STATE 

Sunday Imam Nazim Pasha npasha1@yahoo.com (510) 517-1091 CA 

Monday Imam Abdul Azeez azeez5x@gmail.com (646) 353-0859 NY 

Tuesday PENDING ASSIGNMENT -- -- -- 

Wednesday PENDING ASSIGNMENT -- -- -- 

Thursday Mahasin Abdul Salaam Center4Learningbynature@gmail.com (510)  978-8510 CA 

Friday PENDING ASSIGNMENT -- -- -- 

Saturday N/A    

 
 

Operations Department Team Leadership 

 
DEPT MANAGER EMAIL TEL / TEXT / VM STATE 

ENGINEERING Imam Karriem Hameed karriem.hameed1@gmail.com (636)  980-6216 MO 
HOST EDUCATION DEV. TBA  - - - 
WELCOME & TRANSITION Michael Hameen hameenmd@msn.com (334) 419-7829 FL 
INTERNSHIPS TBA - - - 
QUALITY ASSURANCE TBA - - - 
PSA PRODUCTION TBA - - - 
RADIO READING PROGRAM TBA - - - 
RAMADAN BROADCASTS PLANNING TBA mmuhammad953@msn.com 713-252-9549 TX 
SHARE-YOUR-JUMAH Imam Karriem Hameed karriem.hameed1@gmail.com (636) 980-6216 MO 
SOCIAL MEDIA TBA - - - 
TECHNOLOGY TBA - - - 
TELETHON PLANNING TBA - - - 

 
 

Development Leadership 

 
DEPT MANAGER EMAIL TEL / TEXT / VOICE STATE 
STRATEGIC PLANNING COMMITTEE TBA - - - 

 
 

Business Department Leadership 

 
DEPT MANAGER EMAIL TEL / TEXT / VOICE STATE 

UNDERWRITING Darlene Muhammad info@cwsc.us (910) 317-0297 FL 
ADVERTISING Darlene Muhammad info@cwsc.us (910) 317-0297 FL 
PURCHASING TBA info@cwsc.us (910) 317-0297 FL 

 

AM360 Senior Management 

 
DEPT MANAGER EMAIL TEL /TEXT / VOICE STATE 
CEO Latifah A. Hameen Lahameen@hpchoices.org (817) 793-0936 TX 
STATION MANAGER Imam Karriem Hameed karriem.hameed1@gmail.com (314) 296-3406 MO 
PROGRAMMING MANAGER Khalidah Akbar Abdul Azeez kkab9ab5@email.cpcc.edu (704) 806-9578 NC 
     

mailto:info@cwsc.us
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CWSC INTELLIGENTSIA COMPONENT DIRECTORS 
 

DEPT DIRECTOR EMAIL TEL /TEXT / VOICE STATE 
AM360 Latifah A. Hameen Lahameen@hpchoices.org (817) 793-0936 TX 
AMBASSADORS Imam Abdul Azeez azeez5x@gmail.com (646) 353-0859 NY 
INTERN / LDC TBA - - - 
HUMAN RESOURCE NETWORK TBA - - - 
LEARNING LABS TBA - - - 
MCNRD Depretha Hadee Lahameen@hpchoices.org (817) 793-0936 MI 

NATIONAL THINK TANK TBA - - - 
NLAC Imam Abdul Azeez azeez5x@gmail.com (646) 353-0859 NY 

SCHOLARSHIPS & HP Qur’an Shakir sharingourlegacy@gmail.com   (910) 317-0297 GA 
SPEAKERS BUREAU TBA - - - 
OFFICE OF INTL RELATIONS Dr. Aisha Kareem ceo.am360@gmail.com (209) 518-2360 CA 

     

 
 

CWSC DEPARTMENT DIRECTORS 

 
DEPT DIRECTOR EMAIL TEL /TEXT / VOICE STATE 

FINANCE M. Nailah Abdullah tootsie31852@yahoo.com (727) 309- 171  FL 

FUNDRAISING TBA    
HUMAN RELATIONS TBA    

INFORMATION TECH Fatih Ameen   F23sonic @gmail.com   
MARKETING TBA    
PUBLIC AFFAIRS TBA    

TBA    

RECRUITING TBA    
 
 

CWSC DEPARTMENT MANAGERS AND/OR ADVISORS 

 
DEPT ADVISOR EMAIL TEL /TEXT / VOICE STATE 

ACCOUNTING Imam Adam Beyah adam@beyahaccounting.com (910) 527-6641 NC 

AUDIT Imam Bilal Yasin El-Amin bilalyasin@msn.com (804) 306-6022 VA 

Henry Haseeb henry_haseeb@comcast.net (251) 404-2987 AL 

LEGAL Della Abdullah, Esq. info@cwsc.us (910)  317-0297 FL 

OFFICE OF EXEC. DIR. Shakira Abdul-Ali, MSOD alchemy_consulting@yahoo.com (910)  317-0297 NJ 

ONLINE STORE TBA    
 
 

CWSC COMMITTEE LEADERSHIP 

 
DEPT CHAIR EMAIL TEL /TEXT / VOICE STATE 

EVENT PLANNING TBA    
SCHOLARSHIP TBA    

mailto:azeez5x@gmail.com
mailto:azeez5x@gmail.com
mailto:sharingourlegacy@gmail.com
mailto:ceo.am360@gmail.com
mailto:tootsie31852@yahoo.com
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CWSC ADVISORY BOARD 

 
NAME EMAIL TEL /TEXT / VOICE STATE 

Dharr S. Dihaan info@cwsc.us (910)  317-0297 NY 

Dr. Aisha Kareem ceo.am360@gmail.com (209) 518-2360 CA 

Dr. Ameena Ali amotherspeace@gmail.com (770)  870-8045 GA 

Dr. Joyce E. King info@cwsc.us (910)  317-0297 GA 

Dr. Maryam Suluki info@cwsc.us (910)  317-0297 NC 

Dr. W.  Marcus Lambert info@cwsc.us (910)  317-0297 NY 

Edward A. Mitchell, Esq. info@cwsc.us (910) 317-0297 GA 

 
 

BOARD OF DIRECTORS 

 
OFFICE DIRECTOR EMAIL TEL /TEXT / VOICE STATE 

EXECUTIVE DIRECTOR M. Nailah Abdullah 
Muhammad 

tootsie31852@yahoo.com (727) 309-5171 FL 

MCNRD DIRECTOR Depretha Hadee shahidmarkhr@yahoo.com (810) 766-9766 MI 

AM360 CEO (E) Dr. Aisha Karriem ceo.am360@gmail.com (209) 518-2360 CA 

AMBASSADOR PROGRAMS Imam Abdul Azeez azeez5x@gmail.com (646) 353-0859 NY 

AM360 CEO Latifah Hameen Lahameen@hpchoices.org (817) 793-0936 TX 

EXECUTIVE DIRECTOR (E) Mukhtar Muhammad famacopublishers@gmail.com (239) 249-8238 FL 

TBA -- -- -- -- 
 

Other Contact Information 
 

General Operations, Correspondence & Contributions Address 

CWSC 

Marina Village 4905 34th Street S #185 

St. Petersburg, FL 33711-4511 

E-mail: info@cwsc.us 

Website: www.cwsc.us 

Telephone: (910) 317-0297 (Includes Voicemail & Text) 
 

Corporate and Registered Agent Address 

CWSC 

2620 Bragg Boulevard, Suite D 

Fayetteville, North Carolina 28303 

 

Our Electronic Footprint 
 

Please like AM360 and CWSC on facebook, follow on twitter, connect on other social media and share with others. 

 

http://am360.org 

www.causes.com/cwsc 

www.twitter.com/CWShura 

www.facebook.com/cwsconline 

www.linkedin.com/in/cwsconline 

www.youtube.com/user/cwsconline 

https://twitter.com/AmeriMuslim360 

www.youtube.com/user/americanmuslim360 

http://google.com/+ShuraaBaynahumCWSC 

https://www.facebook.com/thomas.abdulsalaam 

2014 Historic CWSC Townhall at St. Louis 

mailto:info@cwsc.us
mailto:ceo.am360@gmail.com
mailto:amotherspeace@gmail.com
mailto:info@cwsc.us
mailto:info@cwsc.us
mailto:info@cwsc.us
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mailto:shahidmarkhr@yahoo.com
mailto:azeez5x@gmail.com
mailto:info@cwsc.us
http://www.cwsc.us/
http://blogtalkradio.com/americanmuslim360
http://www.causes.com/cwsc
http://www.twitter.com/CWShura
http://www.facebook.com/cwsconline
http://www.linkedin.com/in/cwsconline
http://www.youtube.com/user/cwsconline
https://twitter.com/AmeriMuslim360
http://www.youtube.com/user/americanmuslim360
http://google.com/%2BShuraaBaynahumCWSC
https://www.facebook.com/thomas.abdulsalaam
http://www.youtube.com/channel/UCptYj33n8mrAF6JTOZEVu_w


 

Appendix A 
 

Supplemental Guidance During Interviews 

 
QUESTION: During an interview, can I invite guests to share their website or other contact information? 

ANSWER: YES. 

During an interview, it is standard etiquette to invite a guest to share website, telephone or other contact 

information.  An example follows: 

 

AM360 HOST: "And how can our listenership contact you for more information?..." 

 

GUEST: [Provides information] 
 

AM360 HOST: [During the interview]: "If you wish to learn more about [tonite's guest] or [an event/ program], 

please go to [website], call [telephone], or write [address]. Thank you so much for being our guest." 
 

IMPORTANT QUALIFIERS 
 

When your guest is speaking on or about a non-profit cause: As a host, if you have personal familiarity with the 

event / cause, it's fine to say so and to even state your personal encouragement based on your personal knowledge. I 

am familiar with  and  encourage you to consider supporting this event and to go to www.  to learn 

more about how you can support it or attend, etc. 
 

When the guest is speaking about an issue and wants to share a for-profit entity's information: We are seeking to 

give information to our audience, not sell to our audience. Ordinarily a guest should speak about an issue without 

conflating sales pitches for merchandise and products with objective information . Sales pitches and marketing are 

not the same as the information service we provide. For example, if your guest is speaking about personal investing 

or finance, or domestic violence or any issue, the primary purpose is to convey helpful information for our 

listenership. One can for example talk about personal finance without recommending the purchase of a specific 

stock, bond, annuity, or other product. The goal is for the guest to share information and engage in useful dialogue, 

so that listeners can do their own research on what products might meet their needs based on the information being 

given. CWSC may itself enter into agreements with third parties to bring services or products to the group intellect. 
 

When the guest interview is primarily and specifically about an entrepreneur, inventor, new business or author. 

Use great caution in handling such an interview. Information on what it takes to be a successful entrepreneur, 

inventor, author, etc. can be very valuable to our listeners. However, the interview cannot be a telemarketing 

commercial repeatedly giving out the entity's website and asking persons to go there and purchase. We do not 

conflate journalism and information broadcasting with marketing and promotion. The guest should be encouraged 

to speak candidly on the topic and share their knowledge of the program's subject matter. It is standard to mention 

at the beginning, middle and end of the interview, a website or other contact information for listeners who wish to 

purchase a book or learn more about the guest. 
 

Appropriate commercial or promotional opportunities are afforded under our Corporate Underwriting & 

Sponsorship Program approved through the office of the CEO. Encourage prospective interview authors to add 

their title to the CWSC Online Store prior to their interview and then mention during their interview that the book is 

available at CWSC. 

 

We do not feature programs on any "network marketing" type businesses because the issues associated with such 

business programs including potentially raised and then unmet expectations, detract from the high quality of 

programming we seek to achieve and moreover opens our broadcasting center to elevated risks we are not willing 

to assume. What is network marketing? If it includes stories of individuals giving product endorsements and stating 

how much money they make and signing up people upline, downline, and asking our listenership to go signup, etc., 

etc., it's probably in the category of network marketing. If in doubt confer with the AM360 Programming Manager 

http://www/
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and/or the General Manager. CWSC retains the right to enter into direct agreement with service or product 

providers that can help CWSC fulfill its mission including bringing value added services to our listenership. 
 

If you have a direct pecuniary interest in a service, product, business, etc., being presented by a featured guest, then 

tell the listenership in the interest of full and fair disclosure. 
 

Under no circumstances do we engage in third party on-air fundraising such as originating solicitation of donor 

pledges; stating promises or making statements about how donor pledges are to be used or managed by other 

institutions and their boards of directors; establishing fundraising goals, managing solicitations reporting, trouble 

shooting donor contributions issues including electronic and traditional giving mechanism, vetting and selecting 

charitable institutions, and otherwise designing fundraising programs inclusion and exclusion requirements; serving 

on the AM360 airwaves as the personal telephone information and coordination service for third parties; 

communicating and designing programs for third party institutions either located in the State of North Carolina or 

across other state lines. Such activities can expose the host, AM360, CWSC, and its board of directors to violations 

of both federal and state laws, and third party fiduciary legal liability and risks, and are therefore expressly 

prohibited. 

 

The CWSC as a family of intelligentsia operations, offers both for-profit and non-profit institutions an array of 

support services that can assist them with their organization's internal and external programs and goals from fund 

raising to governance. In addition, CWSC has the ability through its National Think Tank, Model Communities 

National Resource Directory (MCNRD), and Consulting Network to both vet an idea to help our community 

nationally and to find the qualified expertise to work with an idea's presenter(s). 

 

Hosts are expected to use good judgment, as no single paragraph can cover every circumstance and situation. 
 

The acceptance of the CWSC volunteer agreement is binding on all volunteers and the subsequent governing 

documents, policies and procedures approved through Shuraa Baynahum at various levels of leadership and 

subsequently published by the institution for its operation, administration, and governance and its practice of 

producing written instruments and its culture of enforcing its governing documents cannot be called into question 

after a violation occurs as way of recusing or excusing oneself from the obligation of compliance. 



 

Appendix B 
 

On-Air Broadcasting Incident Report 
 

Incident Reporting enables us to learn from any errors, evaluate any deficiencies in service level from 

communication providers and / or identify areas for training and development or address other circumstances. 

 

Incident Reports should be completed as soon as possible, but not later than 24 hours after occurrence. 
 

What is an incident? 

 

Typically an incident is a network condition, inaccessible host feature, or studio operator error or other matter that 

causes a significant interruption in delivery of our live content or causes a disruption in the expected or required 

level of service our listening audience expects and / or deserves. Incidents could include intrusion on the signal or 

dropped signal that causes dead air. 

 

Any disruption or dropped signal that results in dead air or poor reception FOR TWO (2) MINUTES or longer as to 

make the broadcast an unpleasant listening experience to the average ear is also an incident and is to be documented 

via an Incident Report. 

 

Where can I get the Incident Report? 

 

The Incident Report is an automated form available online here and can be accessed by entering the word 

“incident” in the search feature located at the top right of our home web pages at cwsc.us. 

https://cwsc.us/am360-live-broadcast-incident-form/
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Appendix C 
 

CWSC Policy on Texting & Cell Phone Use While Driving 
 

Due to the increased evidence of serious risks associated with driving while texting and or driving while engaging 

in cell phone conversation, whether handheld or not, it is the policy of the CWSC that all volunteers, support staff, 

board of directors, and advisors are expected not to text or talk on their cell phones for CWSC activities (inclusive 

of all its intelligentsia components) while driving, regardless of whether a hands-free device is used. 
 

Regardless of how fast traffic is moving, our policy is to switch drivers if accompanied by another licensed person, 

pull into a rest area, parking lot, or other safe location and stop the vehicle before engaging in official CWSC 

activities and conversations. 

 

CWSC also strongly encourages you to follow and share the above-mentioned policy even when engaged in 

personal business or other activities. 

 

FOR GUESTS APPEARING ON AM360. Host-producers must inform the guest prior to his or her appearance of 

our Cell Phone Use Policy. No host may conduct an interview with a guest knowing the guest is driving. 
 

FOR CALLERS...With respect to listeners, Simply integrate into periodic host practices or announcements or as 

circumstances warrant, the following: "We invite and appreciate your participation. We just ask that if you're 

driving, pull over and stop the vehicle for yourself and others' safety (or words of similar import);" That is all that is 

required for callers.  An excellent time to give such a reminder is right before opening the lines for listener 

feedback. 
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Appendix D 
 

Green Room Communication Urgent Cut-In Procedures 
 

These procedures are promulgated to facilitate rapid communication by the AM360 Senior Management Operations 

Team and / or the CWSC Director with the Host – Producer and / or Live AM360 Audience. 

 

Occasionally Senior Management Operations Team or the CWSC Executive Director will need to call in to a live 

program and be given priority attention. 

 

The following 4 offices of leadership are to be given priority attention in the cue for conducting official CWSC or 

AM360 business. 

 

AM360 CEO, Latifah A. Hameen (817) 793... 

AM360 STATION / GENERAL MANAGER, Imam Karriem Hameed (314) 296... 

AM360 PROGRAMMING MANAGER, Khalidah Akbar Abdul Azeez (704) 806-9578...  

CWSC EXECUTIVE DIRECTOR, M. Nailah Abdullah (727) 309... 

 

The above referenced numbers and accompanying policy shall be provided in advance to all hosts. 

 

When the offices noted above call into the Studio, the Host-Producer and / or Engineer shall seek to expeditiously 

converse with the CWSC AM360 Representative by going to break and bringing the CWSC AM360 leader into the 

"green room" for impromptu conversation that may or may not require an on-air comment from the CWSC AM360 

leader. 

 

When deemed necessary, the CWSC AM360 Leader shall preferably call the (425) 292-4253 line and press 1 to 

come in and go out of the cue repeatedly and as rapidly as possible to get the Host-Producer's or Engineer’s 

attention. If necessary, an urgent call can also be made at (515) 605-9891 as a second alternate number and with the 

same procedure. 

 

Unless deemed necessary for program congruence, there is no need to mention on air why you are going to break as 

often times, an immediate matter may not require bringing the CWSC AM360 leader on air and the host can simply 

convey information once he or she returns to the live audience. 

 

In the event the Engineer notices the green room request first, the Engineer shall notify the Host-Producer there is a 

“green room” request and we can pause for a PSA. 

 

Other CWSC or AM360 representatives who believe an urgent on-air communication is necessary, the 

representative shall contact the Programming Manager directly for assistance. If unable to reach the Programming 

Manager, then another of the representatives mentioned above may be contacted to handle the urgent cut-in. 
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Appendix (E) 
 

CWSC Policy on Preventing Copyright Infringement 
 

Introduction 

Copyright laws protect creators of original works, which are their creative expressions from others using and/or 

profiting from their work, without permission. The author or creator of music or images, etc. owns the rights to the 

work and  decides if and when, and how others use his or her creative content. 

Music copyright for example exists for songwriters on their lyrics. Agreements are granted at the discretion of the 

artists to allow their music to be used. If another person records the same song without permission, the songwriter (or 

music company or other entity holding copyright) might bring legal action for copyright infringement against the artist. 

In fact some call copyright infringement stealing, even though copyright infringement can occur innocently and with or 

without a profit motive. 

Other examples of copyright infringement include: 

 Downloading movies or music without proper payment for use 

 Recording movies in a theater 

 Using others’ photographs and image for a blog, email or social media announcement without permission 

 Copying software code without giving proper credit 

 Creating videos with unlicensed music clips 

 Copying books, blogs or podcasts without permission 

 All instances of copying someone else’s original work without an agreement including reading books on air. 

Avoiding Copyright Infringement 

 

The following policies are in effect to make sure no CWSC volunteer, host, staff, board member, etc inadvertently steal 

another person's work and causes a liability to be incurred by the CWSC that could involve fines and penalties. 

 

 Photo Use Especially Found on Google. Don’t be tempted to use a photo you see on google for example to 

advertise or promote a CWSC or any of its associated intelligentsia event or news and assume it’s a small 

matter and unlikely to be noticed. Software will “scrape” web pages, social media and even emails fo match 

the image like a finger print search. 

 

 Investigate Use Rules. Some creators invite other to share their works either for a fee or proper attribution. 

The rules for use or terms may be contained  in the product’s license. Be sure to read licensing terms to avoid a 

problem.  

  

 Common Myths. Don’t believe you can innocently copy three or four seconds of music without permission; 

that’s a myth. State of the art software now allows for an automated infringement reporting process, and a 

business will act upon any instances of infringement, especially in the post pandemic economic fallout period 

in which all organizations are under pressure for funds. 

 

 Understand Open Source. Open source coding has reduced software development cost, yet navigating license 

rules for commercial use can be fraught with legal issues. Confer with CWSC Admin so proper technical 

assistance can be granted. 

 
 Use caution if it's not your original work. If you did not create it, the work is not yours or CWSC’s to use 

freely, even if there is no copyright symbol. If you were to pass an unlocked scooter parked along the road, you 

wouldn’t simply use it for your own purposes. The same applies for a photograph on the Internet. Look for the 
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license or permissions before you use on all music, photos, books, etc. Companies such as YouTube use 

software to detect music copyright infringement before allowing uploads. Slideshare allows users to report 

copyright infringement. Artists and authors can subscribe to online services that monitor and report plagiarism. 

However, there are many sites with free-to-use music and photos. Note “creative commons” and “royalty free” 

does not mean you can use without permission. 

 

 

What About Fair Use 

 

Don’t rely on fair use as it can be a legal landmine for the uninitiated. Fair use means you’re using a creative work to 

educate persons about that specific work and you should still have permission if you go beyond just a cursory 

mentioning of the contents. Reading entire paragraphs of a book for instance on air is an infringement even without a 

profit motive without permission as you are creating a sound recording of the title. Again fair use is often associated 

with an limited educational purpose on the item you’re using. Bottom line, it’s important to understand copyright laws 

to avoid damage to our reputation, fines, penalties, and legal quagmires. An excellent reference guide that CWSC 

leadership consults for guidance on issues of copyright is COPYRIGHT INFRINGEMENT by Mark Miller. 

  

Be advised copyright compliance is also integrated into our quality assurance for AM360 broadcasts. 

CWSC aims for zero tolerance on copyright infringement and requires all to obtain proper permissions before using 

any part of another’s broadcast, book, photo, image, music, speech, etc. Permissions are to be in writing.  

Our copyright policy is part of our commitment to operate at the highest level of professional excellence that helps 

safeguard our good name, reputation, and future as an intelligentsia, while enabling us to focuses on both doing the 

right things while simultaneously doing things right. 

For guidance on obtaining permission before integrating a copyrighted work into any CWSC intellectual property, 

contact the AM360 Programming Manager or Station Manager for specific AM360 issues and CWSC Admin at 

info@cwsc.us for all other issues. 

APPENDICES (F-H) RESERVED 

https://www.jw.com/wp-content/uploads/2018/10/Copyright-Infringement.pdf
mailto:info@cwsc.us
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Appendix K 



 

APPENDIX L 

The AM360 Broadcasting Team—Ready to Remake the World! 
 

TELETHON PLANNING 

Department 

Munirah Habeel 

Imam Karriem Hameed 

Mahasin Abdul Salaam 

Imam Abdul Azeez 

M. Nailah Williams 

Dr. Aisha Kareem 

Mark Shahid 

Debbie Shankman 

Dr. Baizah Muhammad 

Mukhtar Muhammad 

ENGINEERING 

Department 

Imam Karriem Hameed 

Michael Hameen 

Munirah Habeel 

Henry Haseeb 

Dr. Jamal Rasheed 

Baaqir Salaam 

INTERNSHIPS 

Department 

Mahasin Abdul-Salaam 

Nailah  Williams 

Kalimah Abdul Rashid 

Henry Haseeb 

Dr. Jamal Rasheed 

M. Nailah Williams 

QUALITY ASSURANCE 

Department 

Imam Nazim Pasha 
Depretha Hadee-Beyah 

Mahasin Abdul Salaam 

Hameem Habeeb 

Debbie Shankman 

PSA PRODUCTION 

Department 

Ameena Ali 

Nailah Williams 

Kalimah Abdul Rashid 

SOCIAL MEDIA 

Department 

TBA 

Kalimah Abdul Rashid 

TECHNOLOGY 

Department 

 

Fatih Ameen 

WELCOME & 

TRANSITION 

Michael Hameen 

Depretha Hadee-Beyah 

Henry  Haseeb 

Kalimah Abdul Rashid 

Dr. Jamal Rasheed  

SHARE YOUR JUMAH 

Department 

Imam Karriem Hameed 
Imam Abdul-Azeez 

Michael Hameen 

Imam Yusuf Ramadan 

Imam Hameem Habeeb 

HOST EDUCATION & 

DEVELOPMENT 

TBA 

Dr. Baiza Muhammad 

AWARDS PROGRAM 

DEPARTMENT 

[Pending] [Pending] 

PSA SCRIPT & VOICE OVER 

Department 

Depretha Hadee-Beyah Nimat Shahid 
Mahasin Abdul Salaam TBA 
M. Nailah Williams Qur’an Shakir 

Debbie Shankman Dr. Ameena Ali 
Imam Nazim Pasha Munirah Habeel 
 Dr. Baiza Muhammad 

  

 

RAMADAN HAJJ & EID BROADCASTS PLANNING 

Department 

TBA Debbie Shankman 
Mahasin Abdul Salaam Imam Abdul Azeez 
Imam Karriem Hameed Mark Shahid 
Imam Yusuf Ramadan M. Nailah Williams 
Dr. Aisha Kareem  
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